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THANKSGIVING! 


We sincerely trust that all of our readers will enjoy 
Thanksgiving Day, November 26, those in this coun- 
try for the blessings of peace, and those in the war 
stricken lands for such cessation as they may have from 
the sorrows and horrors of the turmoil, with prayers 
by all for an early peace that may end the awful strife, 
giving fresh reason for universal thanksgiving. A few 
words of sympathy, some slight token of remembrance, 
a gift to the Red Cross, going from America to friends 
and others in the belligerent countries, would be in the 
spirit of the season. 


PERFUMERS AT LENGTH PROTECTING THEIR 
INDUSTRY. 


Exactly in line with the frequently-voiced recommenda- 


tion and urging of THe AMERICAN PERFUMER AND ESSEN- 


TIAL Oi Review, for more adequate protection for the 
\merican perfume trade through the creation of an efficient 
force to combat hostile legislation, is the action which has 
just been taken by the Manufacturing Perfumers’ Asso- 
ciation of the United States in authorizing the employ- 
association It is the association’s 


ment of an attorney. 


intention that its attorney shall act as its “watchdog,” 
safeguard the interests of its members by keeping them in 
constant touch with legislative suggestions and proposals 
in the various states, as well as in Congress, and do 
everything proper to kill unfair measures before they 
have matured. 

\lthough some objection was raised to this proposition 
for fortifying the position of the domestic perfume and 
toilet article makers, when it was introduced at a recent 
special meeting of the association, it was immediately ap- 
parent to all who know anything about the condition of 
this industry and the inimical attitude of most of our legis- 
lative bodies toward it that the step thus taken by the or- 
ganization was indeed a wise one. Opposition to this ac- 
tion on the ground of needlessly great expenditure did not 
is obviously a prime 


receive serious consideration, as it 
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life of the trade to 
skillful 


fender to ward off and nullify the constant efforts of 


requisite for the continued secure 


the services of a_ stalwart, and successful de- 
legislators who seek unwittingly to ruin the entire in 
dustry with enactments which cannot materially enrich or 
even help the government and the people, but which are 
well calculated to make the perfume interests poor indeed. 

The disastrous experiences of zealous members of the 
perfume trade in attempting to halt the pernicious activi- 
ties of some national legislators within the last few years 
have sufficiently demonstrated the helplessness of the man- 
ufacturers themselves when confronted by a_ misguided 
body of Congressmen who are laboring under the im- 
pression that they are benefitting the nation by raising the 
import duties on raw materials while lowering the tariff 
wall for the entrance of foreign-made products, or by im- 
posing another almost intolerable internal revenue tax 
upon an industry already staggering under heavy burdens 
of this kind. 


It has been demonstrated times innumerable that the 


chief reason for the failure of the perfume makers them- 
selves to ward off or kill such legislation has been their 
When 


information on the hostile character of these legislative 


failure to begin their campaigns against it in time. 


developments has reached them, the measures have been 
crystalized into such form that they could be changed only 
by a super-human effort or by political influence such as 
the manufacturers have been unable to exert. 

There are, however, many other ways in which the new 
association attorney will more than compensate the mem- 
bers for the relatively small expenditure incurred in se- 
curing his services. In pushing favorable legislation, and 
in interpreting and elucidating the many laws and local 
ordinances on subjects related to the perfume trade, he 
could be almost as valuable as in playing the part of the 
legislative “watchdog” and defender of the industry 
against threatening legislation, of national, state and local 
character, but on the score of retaining him to provide 
adequate protection for its members from frenzied legis- 
lators, the association is most to be congratulated. 

In view of the fact that the new proprietary goods tax 
stamps are to be used only on perfumes, cosmetics and 
other toilet articles, in addition to chewing gum, it will 
be a comparatively easy matter to determine the exact 
amount of revenue which the government will receive from 
the new tax imposed upon the products of the perfumery 
manufacturers, especially as the chewing gum stamps are 
distinctly different from those which are to be employed 
on the perfume makers’ goods, When the extent of the 
revenue thus derived from the taxation of these articles 
has been shown to be far less than that which the govern- 
ment is now counting upon, it is only reasonable to expect 
that the provisions of the emergency-revenue law impos 
ing this tax upon the perfume industry will be repealed as 


not productive of desired results and not compatible with 
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a reasonable interference with business and that some 


other means of revenue raising will be resorted to, if 


necessary. 


LENGTH OF THE EUROPEAN WAR. 


It is idle for anyone to speculate in this country upon 


the probable length of the war in Europe. One person’s 


guess is as good as another’s. In the hostile countries the 
belief seems to be general that peace is a long way off, 
but the desire for the restoration of normal conditions 
seems to be growing, and even the actual belligerents are 
likely to tire of the hardships of armed strife in what has 
developed almost into a deadlock. There is strong hope 
for an awakening and an honorable peace without waiting 
for the final throes which might result in the failure to 
crush any of the countries, but would make recovery more 
difficult for all of them in their future industrial and eco- 
nomic existence. Let us hope that peace may come soon 


and upon fair terms for all. 


MR. MANN’S ARTICLE HELD BY WAR, 
We regret that the article for this month’s issue from 
the pen of Mr. H. Mann, our European contributor upon 
practical perfumery, had not been received up to the time 
of closing copy. The European mail arrangements natu- 
rally are in very bad shape on account of the hostilities, 
and to that condition must be charged the omission of 


Mr. Mann’s paper. 


ASKS FOR APPEAL TO COURTS. 

Charging that the administration of the Federal pure 
food law is subject to inequality, lack of uniformity, fa- 
voritism and possibly graft and dishonest favoritism, the 
drug trade, headed by Harry B. French, president of Smith, 
Kline & French Co., of Philadelphia, has started a cam- 
paign to have the food and drug law amended so as to per- 
mit importers an appeal to the courts in case of rejections 
of imports. 


Mr. French has lately been stirring the matter up, having 


appeared before the committee on uniform food and drug 


regulations of the Chamber of Commerce of the United 
States and having written forcible letters to Senator Sim- 
mons, of the Senate Finance Committee, and the Secretary 
of Agriculture to urge the adoption of such an amend- 
ment. Secretary Houston has written Senator Simmons, 
admitting the probable lack of uniformity complained of 
and stating that he has no objection to the enactment of 


Mr. 


plaint also has been presented to the Philadelphia Drug 


such an amendment as is suggested. French’s com- 


Exchange and resolutions in support of his contention 


have been adopted. 

In addition to Mr. A. M. Spiehler and V. B. Thomas, the 
gentlemen who seconded the able but unavailing protest 
last month to Congress were Messrs. A. B. Calisher, B. T. 
Bush and T. S. Todd. 
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SPECIALTY MANUFACTURERS MEET. 


[he official program for the annual convention of the 
American Specialty Manufacturers’ Association, which will 
be held in Philadelphia, at the Bellevue-Stratford Hotel, 
November 19-21, provides a symposium of subjects and a 
variety of entertainment that surely will call out every 
member. 

\mong those who will speak are the following: Louis 
Runkel, president; Rev. W. H. Roberts, Rudolph Blanken- 
burg, Mayor of Philadelphia; W. W. Frazier, Jr., Franklin 
Sugar Refining Co.; James Foust, Dairy and Food Com- 
missioner of Pennsylvania; A. J. Porter, president Shred- 
ded Wheat Company. Subject, “Factory Sanitation and 
Welfare.” Fred R. Drake, ex-president National Whole- 
sale Grocers’ Association; Dr. Carl L. Alsberg, Chief of 
the Bureau of Chemistry; John Barrett, Director-General 
Pan-American Union; Charles Wesley Dunn, counsel 
American Specialty Manufacturers’ Association; Miss 
Helen Louise Johnson, chairman Home Economics De- 
partment, General Federation of Women’s Clubs; S. J. 
Crumbine, M. D., president of the Association of American 
Dairy Food and Drug Officials and secretary State Board 
of Health of Kansas. Reports, chairman trade sections 
Lye, S. W. Eckman; mince meat, Craig Atmore; soap, 
Geo. Nowland; cereal, J. E. Linihan; spice, W. M. Mc- 
Cormick; tobacco, J. A. Bloch; macaroni, C. F. Mueller, 
Jr.; chocolate and cocoa, C. L. Raynor. 


LATIN-AMERICAN TRADE SITUATION. 


That Latin American countries are looking to the United 
States for the capital and the market for their products 
which they formerly found in Europe is emphasized in 
“Statements on the Latin American Trade Situation,” a 
pamphlet just issued by the Bureau of Foreign and Do- 
mestic Commetce of the Department of Commerce, giving 
the addresses made by representatives of Latin American 
countries at a conference with American business men 
recently held in Washington. 

The pamphlet, issued at Miscellaneous Series No. 18, 
contains the statements made by the ministers from Bo- 
livia, Uruguay, Peru and Cuba to the United States, the 
consuls general of Costa Rica and Colombia in New 
York, the minister from Ecuador to England, and others, 
besides the opening remarks of Secretary of State William 
J. Bryan, and a statement by Secretary of Commerce Wil- 
liam C. Redfield. 

Many obstacles to the development of Latin American 
trade with the United States were commented on, notably 
the matter of credits and that of a proper understanding 
of the Latin American way of doing business on the part 
of business men in the United States. The pamphlet is 
for sale by the Superintendent of Documents, Government 
Printing Office, Washington, for 5 cents. 

ADVERTISE—NOW’S THE TIME! 

“The old hen don’t stop scratching when the worms are 
scarce.” This bit of farmyard wisdom is employed as the 
text for a vigorous editorial in the Journal of Commerce 
concerning the folly of giving up or reducing advertising 
upon the plea of dull times or on account of the war. The 
argument is addressed to the grocers, but it should make 
good reading for everybody, high and low, in the per- 
fumery, soap, toilet and extract industries. 

The greatest tonic in the world is regular, unfailing, 


Persistent advertising. Money to pay for systematic ad- 


vertising ought to be looked upon as just as essential as 
sums reserved to pay for rent, raw materials or labor— 
something not to be taken away from its proper use upon 
any pretext. Advertising is the life-blood of business and 
when it is sluggish the whole industrial body loses its 
wonted vigor. Says the Journal of Commerce: 

“The consumer is not the only reader of advertising, 
and if retailers and jobbers must buy goods the man who 
has goods can find some way to reach them. In the olden 
days an importer announced whenever he expected certain 
goods to arrive from foreign lands and the trade who 
needed those goods would come in and buy them. Is the 
same human interest in available goods any the less ex- 
istent today because our supply of foreign goods is less 
spasmodic and periodical ? 

“The hundred million people of America, with better 
buying power than any people on earth, are a sure element 
of demand. The 350,000 retail grocers of the country are 
sure mediums of distribution.” 

And the principle applies to all industries 

NEW BRITISH PHARMACOPOEIA. 

The new edition of the British Pharmacopoeia, which 
will become official on December 31, includes 27 essential 
oils, which must have the following characters: 

Oil. Specific Gravity. 
\bietis ..++ 0,900 to 0.920 
\jowan socccees Gene to Geee 
ANGERS cocccoccceee GIRO ESS 
BS. wxieeveeds . 0.975 to 0.990 

20° /15.5° 
0.905 to 0.915 


About 0.990 
0.919 to 0.930 


Rotation Refr. Index. 
About 1.474 


483 to 1.48 


552 tol 


Anthemidis 
adinum 


ajuputi 460 to 1. 


0.910 to 0.920 
1.047 to 1.065 
1.000 to 1.030 
opaibe 0.896 to 0.910 
oriandri 0.870 to 0.885 
ubebe ........+++ 0.910 to 0.930 7 
Eucalypti 0.910 to 0.930 10° to 
Gaultheriz -+++ 1,180 to 1.187 to 1° (2 
Graminis citrati.... 0.880 to 0.905 3° to 4+ 
Juniperi 0.862 to 0.890 3° to 15° 
(increasing 
with age) 
0.883 to 0.900 - 3° to 10° 
0.857 to 0.860 + 58° to + 64° 
0.900 to 0.920 20° to 35° 


486 to 1. 
.528 to 1. 
.565 to 1. 
.494 to 1. 
,463 to 1. 
.486 to 1 


aryophylli 
innamomi 


Lavandule 

Limonis ans : 

Menthe piperite.. : 

Menthe viridi 0.925 to 0.940 30° to 50° 

Myristice ..++ 0.870 to 0.925 + 13° to 

ROSH ..ccccceseces 0.854 to 0.862 2° to- 

Rosmarini 0.895 to 0.920 

Santali . 0.973 to 0.985 

Sinapis volatile..... 1.014 to 1.025 

Terebinthina _ recti 
ficatum 


In addition to the above physical characters, the follow- 


498 to 1 


0.860 to 0.870 1.465 to 1.480 
ing requirements are given for individual oils: Oil of 
abies must contain from 30 to 40 per cent. of esters, cal- 
culated as bornyl acetate. Ajowan oil must contain at 
least 40 per cent. of thymol. Aniseed oil should not melt 
below degrees, and congeals at about 15 degrees. Oil 
of cajuput should contain at least 45 per cent. of eucalyptol. 
Clove oil must contain not less than 85 per cent. of eugenol. 
Cinnamon oil should contain from 55 to 65 per cent. of 
cinnamic aldehyde. Cubeb oil should yield a distillate be- 
tween 250 degrees and 280 degrees, of not less than 60 per 
cent. Eucalyptus oil should contain at least 55 per cent., 
and not contain more than traces of phellandrene. Win- 
tergreen oil should contain at least 99 per cent. of methyl 
salicylate. Lemongrass oil must contain not less than 70 
per cent. of aldehydes. Lavender oil should contain from 
7 to 11 per cent. of esters, if of English origin, and not less 
than 30 per cent. of esters, if of foreign distillation. Lemon 
oil must contain at least 4 per cent. of citral, by weight. 
Peppermint oil should contain at least 50 per cent. of total 
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alcohols, calculated as menthol, and not less than 5 per 
cent. of esters as menthyl acetate. Nutmeg oil must not 
contain more than 5 per cent. of fixed residue when evap- 
orated on a water bath. Rosemary oil must contain at 
least 10 per cent. of alcohols as bornyl, and not less than 
1.8 per cent. of esters. Santal oil is to yield at least 90 
per cent. of santalol. Mustard oil must contain at least 


92 per cent. of allyl thiocyanate 


TRADE PAPERS HELP CREDIT. 


Did you ever consider that the reading of a good trade 
paper helped your credit? asks an Exchange. It does, and 
we have the word of the credit men themselves for it, also 
the reasons, in the following editorial taken from the 
bulletin of the National Association of Credit Men: 

“No man in business can afford to neglect the periodical 
of his trade; a live trade paper presents every week or 
month a fund of information on business conditions and 
methods which may save the reader from making costly 
experiments. Papers for the retail trade tell about meth- 
ods of selling, of keeping cost accounts, of how to get rid 
of time-worn merchandise, how to build up a credit stand- 
ing, how to create a spirit of loyalty and co-operation 
among clerks and general employees. 

“It is for the credit grantor to get his customers to read 
consistently one or two papers bearing upon their trade. 
Generally speaking, the man who gets nothing out of his 
trade paper is a back number or is soon going to be.” 


ALL CAN GET THE REPORTS NOW. 


To meet the constantly increasing demands which were 
far in excess of the edition authorized by Congress for 
free distribution, a subscription price of $2.50 a year was 
fixed for the “Daily Consular and Trade Reports,” ef- 
fective July 1, 1914. Under this plan the charge, which is 
less than the cost of printing and paper, permits all firms 
and individuals who desire the publication to obtain it 
promptly. Many persons who were formerly unable to 
obtain the reports because of the limited edition fixed by 
law, may not yet be aware of the opportunity to subscribe, 
and thus have access to the commercial information gath- 
ered by the Federal Government from all the countries of 
the world for the benefit of American business houses. 

Subscriptions for the publication are received by the 
Superintendent of Documents, Government Printing Office, 
Washington, D. C., at $2.50 per annum mailed daily, and 
$6 per annum for cloth-bound quarterly volumes, with 
index 


PATENT OFFICE NOTICES. 

In a recent issue of the Patent Office Reports notice is 
given, regarding the convention agreed upon by the 
Fourth International Congress of American States in rela- 
tion to patents, designs and industrial models. The proc- 
lamation accepting the results of the congress was issued 
July 29. 

A copy is printed of a notice from the Canadian govern- 
ment relating to the payment of fees on patents, trade 
marks, etc., in connection with war conditions. 

A decree of the Federal Council of Switzerland also is 
printed in which certain extensions of time for payment of 
taxes in connection with patents is granted. This decree 
evidently is meant to apply to persons whose rights might 
be voided through delays due to the war. 


ROSE AND GERANIUM ODORS. 

Austerweil and Cochin have shown that there is a re- 
lationship between the odor of bodies of the geraniol type 
and the molecular constitution, in which the double link- 
ages play an important part. The presence of two double 
linkages appears to render the rose odor much more power- 
ful, as exemplified by nerol, as compared with citronellol, 
and geraniol with its strong geranium-rose odor. The 
homologues of geraniol, containing the group —CRROH 
(methyl, di-methyl, ethyl, isobutyl, and phenyl derivatives 
have been prepared), are all more or less of a rose odor, 
and it appears that the higher the molecular weight of the 
group containing the alkyl radicles, the less the influence 
of the double linkage becomes, so that in phenyl geraniol 
a distinct odor from that of the rose or geranium can be 
detected. Again, if the substitution is such that primary, 
secondary, and tertiary alcohols are formed, the rose odor 
is stronger in the primary than in the secondary, and in 
the secondary than the tertiary alcohol. The grouping 
—CH.CRROR accounts for the typical geranium odor, 


which is found in diphenyl oxide, but is lacking in mono- 
methyl-cyclogeraniol. The following alternative formula 
are suggested for nerol: 


CH,: C(CH,)CH,.CH,.CH,CH : C(CH,) CH,.CH.OH 


or 
CH,: C(CH,) CH,CH,.CH,C(CH,) CH,CH,OH 


NEXT YEAR’S A. PH. A. OFFICERS. 

By the system in vogue in the American Pharmaceutical 
Association the officers are elected by referendum between 
the annual meetings. The officers electd for 1915-16, who 
will not take charge until the end of the next annual ses- 
sion, have just been announced as follows by the board of 
canvassers : 

President, Dr. William C. Alpers, of Cleveland, Ohio 

First vice-president, Charles H. La Wall, Ph. M., of 
Philadelphia, Pa.; second vice-president, E. A. Ruddiman, 
M. D.. of Nashville, Tenn.; third vice-president, Linwood 
\. Brown, Phar. D., of Lexington, Ky. ; 

Members of the Council, Caswell A. Mayo, Ph. G., of 
New York, F. M. Apple, P. D., of Philadelphia, Pa.; Harry 
V. Arny, Ph. D., of New York, N. Y. 
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Statement of the Ownership, Management, Circulation, 
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In the hope that they may be able to have the new 
emergency-revenue stamp tax on perfumes, cosmetics and 
other toilet articles repealed, or at least modified materially 
at the second session of the Sixty-third Congress, which 
will assemble on December 7, members of the Manufac- 
turing Perfumers’ Association of the United States have 
refrained from taking any action, as a body, toward as- 
suming the burden of paying for and affixing the required 
stamps upon their products which will be binding upon 
them for more than a month after the new law providing 
for this tax becomes operative. As individuals, however, 
the members of the Perfumers’ Association have pledged 
themselves to relieve the retail distributor of their goods of 
this heavy expense and trouble from December 1 until 
January 1 and, in most instances, have agreed to pay for 
the stamps needed on their goods which have been pur- 
chased by retailers after November 1 and which are un- 
sold in the hands of the latter at the beginning of next 
month, in addition to paying for and affixing the stamps on 
all their products offered for sale within the ensuing 
month. 

Some of the associations members are willing and de- 
sirous of extending the time within which to relieve the 
retail trade of this stamp tax burden, but, in view of the 
many uncertainties in the situation, it has been deemed the 
best policy to promise merely to pay for and affix the 
stamps for the first month of the new law’s enforcement. 

\ decision io this effect was reached by the association’s 
members at a special meeting, held on November 10, in 
the rooms of the Merchants’ Association of New York, 
in the Woolworth building, which followed a meeting of 
that organiaztion’s executive board, which was held in the 
Hardware Club at 253 Broadway, New York City, on 
November 9. In addition to agreeing to favor the retail 
trade by defraying all the expenses of buying and affixing 
the new tax stamps, the members who attended this spe- 
cial meeting also took steps to safeguard their industry 
from future legislation, both national and state, of a simi- 
larly discriminatory and unfair character, by voting to pro- 
vide more efficient means for keeping in touch with mooted 
and contemplated measures, favorable as well as unfavor- 
able to their business, through the employment of an at- 
torney and adviser, who will watch for such legislative 
proposals in Washington and the state capitals and inform 
and warn the members of these measures in time for them 
to arrange for concerted action, for or against them. It 
was contended that the highly unsatisfactory experience of 
the association’s members with hostile legislation in the 
past has demonstrated the need of a paid adviser and legal 
authority to keep them posted on the legislative situation 
before the suggested laws have gone beyond an embryonic 
stage and have been crystallized in such form as to be prac- 
tically beyond all possibility of being withdrawn or changed 
materially. 

3esides authorizing the obtaining of such legal talent 
and advice from an association’s attorney, the members 
were also inclined to secure the services of a secretary, who 
shall devote all his time and attention to the organization’s 
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affairs of all descriptions, and especially to work with the 
membership committee in adding desirable firms and com- 
This move in the direction of 
building up an adequate burden of information on proposed 
and pending legislation, and on all other subjects, is ex- 
actly in line with that which THe AMERICAN PERFUMER has 


panies to the membership 


been advocating and urging upon the members for several 
years, and upon which this journal laid special stress in its 
editorial on the proposed stamp tax, which appeared in its 
October number. 

\t the very outset of the special meeting of the asso- 
ciation’s members, it became apparent that practically all 
the members had planned to relieve the retail trade of the 
stamp tax burden for at least a month after the law be- 
comes operative and, in view of the possibility of modify- 
ing, if not repealing, the provisions of the emergency- 
revenue law, it was deemed best to refrain from making a 
pledge to pay for and affix the stamps for an indefinite 
period. 

On the subject of the attitude of Congress toward the 
perfume and toilet article industry, A. B. Calisher ex- 
pressed the belief that the members of the national legisla- 
tive body are determined to tax the business on the ground 
for all time that its products are classifiable only as 
“luxuries,” regardless of the fact that they frequently 
possess therapeutic value or have long since been regarded 
as quasi-necessities. Mr. Calisher advocated the employ- 
ment of an attorney by the association, maintaining that a 
lawyer constantly representing that body at legislative 
centers would serve the association and its members far 
better than occasional visits thereto by its members. 

Theodore Ricksecker contended that there appeared to 
be no menace to the industry at present, but Mr. Calisher 
again sounded a note of warning on this score by telling 
of the danger of a permanent internal revenue tax on per- 
fumery, similar to that imposed upon tobacco. He then 
showed how lenient and paternal the government can be 
when it decides to espouse the cause of an American in- 
dustry by stating that the California Wine Growers’ Asso- 
ciation has been exempted for twenty-four years from the 
internal revenue tax on spirits, produced in this country 
and used by its members in fortifying wines. The rebates 
granted by the government on this score are enormous, 
added Mr. Calisher, amounting last year to $6,500,000, of 
which one concern alone received $1,500,000. 

Mr. Calisher then said that he had been told by several 
senators and representatives in Congress that the protest 
on the part of the perfumery interests against the pro- 
posed stamp tax on their products had come too late. If 
the perfumery interests had had a representative of their 
own in Washington, when the measure was first con- 
templated, this tax could probably have been avoided, con- 
cluded the speaker. 

A. M. Spiehler, president of the association, added: 
“That is the opinion of most of the members,” and then 
explained how difficult it is for the members of any trade 
organiaztion themselves to obtain interviews and to secure 
adequate attention from members of both houses of Con- 
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gress. He gave it as his own impression that, if the asso- 
ciation had had a representative on the spot, when the 
bill first came up, the result would 

The only good result of the visit of 
several of the association’s members to Washington, to 


emergency-revenue 
have been different. 
protest against the bill, he concluded, had been in obtain- 
ing a postponement of the enforcement of the law until 
December 1. 

Gilbert Colgate voiced the general sentiment that none 
of the association’s members could spare the time neces- 
sary for a careful watch over proposed and pending legis- 
Washington and 


lation in advocated the employment of 


a special representative of the association. 

“Our industry represents the investment of millions of 
dollars; can we not afford a watchdog whose services may 
be obtained at comparatively small expense and are easily 
worth a few thousand dollars,” was the way Walter Miiller 
expressed it 


A, Oo 


someone 


that the 
on guard, watching legislative possibilities 


Freedman also said association should 


have 
throughout the 


entire country As illustrating the unfair 


discrimination against the handlers of perfumes and toilet 
articles which is always likely to be attempted by various 
cited a 


legislative bodies in this country, Mr. Freedman 


law designed to prevent the sale of absorbent cotton and 


witch hazel except by pharmacists 

Mr. Calisher set forth in detail the desirability of hav- 
ing an attorney to represent the association by showing 
that such a representative could gather reliable data about 
the volume of business, which will go far toward contro 
verting the arguments for the present tax on perfumes and 
toilet 


may be 


articles by making it clear that the revenue which 


obtained from such a tax cannot reach the esti 
mates of the senators and other congressmen, who have an 
idea that it will yield $2,500,000. Mr. Calisher expressed 
the belief that, in to reach that 
the volume of retail business in these goods would have to 
reach $80,000,000. 
ume of business in these products indicate a total of not 
more than $9,000,000. In order to demonstrate the rela- 


tively small revenue obtainable from the tax on perfumery, 


order for the tax figure, 


At present, he said, estimates on the vol- 


he said that the association is now trying to induce the 
Treasury Department to issue special stamps for use on 
informed that 


twenty-two different proprietary article 


stamping perfumery, but has already been 
there are to be 
stamps and that it will therefore be impracticable to have 
special stamps for perfumes. He added, however, that the 
association itself could not secure reliable figures on the 
amount which will be paid for the new stamp tax upon its 
members’ products 
Mr. Hall said that 


mated a business of $40,000,000 in goods such as hair tonics, 


the United States senators had esti- 


etc., made and sold by concerns not recognized as per- 
fumery makers. 

Mr. Thomas introduced a resolution authorizing the 
employment of an attorney for the association, to safeguard 
its interests in legislative matters, etc., and his motion was 
carried unanimously on viva voce voting. 

Adjournment was taken at 12.30 p.m. until 2 p.m., when 
the members met in executive session 

Although it was feared in some quarters of the trade 
that only a few of the association’s members would attend 
the meeting, no less than twenty-six active members, ten 
associate members and one visiting firm were represented 
more of their 


at this conference by one or partners or 


officers 
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THOSE PRESENT AT THE SPECIAL MEETING. 
Following is a list of the companies represented and their 


representatives at the meeting: 
ACTIVE MEMBERS, 
\rthur Chemical Company (New Haven, Conn.). 
resented by A. O. Freedman, Albert Rosenfeld; 
\yer, Harriet Hubbard (New York). 
Vincent B. Thomas; 


Rep- 
Represented by 
Babcock Company, A. P. (New York). 
Lewis F. K. White; 
Bradley & Son, D. 
William A. Bradley. 
Brown & Brother, William H. 
resented by F. A. Ohrenschall ; 
& Co. (New York). 


Represented by 


R. (New York). Represented by 


(Baltimore, Md.). Rep- 


Calisher Represented by A. B. 
Calisher ; 

Colgate & Co. (New York). 
Colgate and Charles Butz; 

Goetting & Co. (New York). 
McConnell and A. D. Henderson; 

Hoyt 
by A. D. Sargent; 

Hudnut, Richard (New York). 
Brick and William F, Purnell; 

Kells Company 
QO. J. 


Represented by Gilbert 


Represented by D. H. 


Company, E. W. (Lowell, Mass.) Represented 


Represented by H. W. 


(Newburgh, N. Y.). Represented by 
Cathcart ; 

Lazell, Perfumer (Newburgh, N. Y.). 
Rk. E. Sadler; 

Loveland Company, William H. (Binghamton, N. Y.). 
Represented by William W. Loveland; 

Lundborg Company (New York). Represented by F. T. 
Booth ; 

Macy & Co., R. H.—Abraham & Strauss (New York). 
Represented by C. A. Myers; 

Michigan Drug Company (Detroit, Mich.), 
by James E. Davis; 


Represented by 


Represented 


Ricksecker Company, The Theodore (New York). Rep- 
resented by Theodore Ricksecker and Frank, B. Marsh; 
Schandein & Lind (Philadelphia, Pa.). 
Monroe P. Lind; 
Selick, C. H. 
Selick ; 

Smith, Kline & French Company, The (Philadelphia, 
Pa.). Represented by J. Clifton Buck; 

Spiehler, Inc., Adolph (Rochester, N. Y.). 
by A. M. Spiehler ; 

United Perfume Company (Boston, Mass.). 
ed by George Hall; 

Vantine & Co., Inc., A. A. (New York). 
by Walter Miiller and W. A. Peters; 

Warner & Co., William R. (Philadelphia, Pa.). 
sented by E. E. Kallenbach ; 


Represented by 


(New York). Represented by George 


Represented 

Represent- 
Represented 
Repre- 


Williams Company, J. B. (Glastonbury, Conn.). Repre- 
sented by F. B. Hurlburt; 
Woodworth Sons Company, C. B. (Rochester, N. Y.). 


Represented by Frank K. Woodworth. 


ASSOCIATE MEMBERS. 


Brass Goods Manufacturing Company (Brooklyn, 
N. Y.). Represented by F. S. Hyatt; 
Carr-Lowrey Glass Company (Baltimore, Md.). 
sented by R. I. Mumpton; 
Consolidated Fruit Jar Company (New Brunswick, 


N. J.). Represented by T. C. Booth; 


Repre- 
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Fritzsche Brothers (New York). Represented by F. E. 
Watermeyer, R. F. Fischer, George L. Ringel (Cincinnati), 
and B. F. Zimmer (Chicago) ; 

Imperial Metal Manufacturing Company (Long Island 
City, N. Y.). Represented by Carl Bomeisler, Prop.; 

Lueders & Co., George (New York). 

V. Killeen; 

Metal Package Company 
sented by Alfred E. Bruns; 

Morana, Compagnie (New York). 
\. Walsh and Warren F. 

Schmidt & Co. (New 
Schmitt ; 

Van Dyk & Co. (New York). 


mann, 


Represented by 


(Brooklyn, N. Y.). Repre- 
Represented by W. 
Burns ; 
York). 


Represented by George 


Represented by S. Iser- 
VISITORS. 


Monte Cristo Cosmetic Company (New York). 
sented by A. Edelstein. 


Repre- 


PERFUMERS' SPECIAL COMMITTEE AT WASHINGTON 


Che special committee of the Manufacturing Perfumers’ 
Association on war tax, consisting of A. B. Calisher, of 
Calisher & Co., and Charles Butz, of Colgate & Co., who 
were assisted by A. E. Mueller, of A. A. Vantine & Co., 
made a trip to Washington, D. C 16, and 
held with the Acting Commissioner of 
Internal Revenue, George E. 
of the 


+» on November 


two conferences 
Fletcher, who was in charge 
affairs in the William H. 
Osborn, the commissioner, and also with H. H. Talbott, 


Bureau’s absence of 
legal advisor to the Commissioner. 

The primary purpose of this committee was to obtain 
such rulings on methods for affixing and cancelling the 
necessary stamps as will be acceptable to the perfume 
and toilet article industry as well as to the government 
authorities, and will not necessitate any radical changes 
in existing ways of preparing and marketing these goods, 
or interfere with other established trade practices. In 
its efforts to obtain these results, the committee has been 
successful on every score except one, and it is now con- 
fidently expected that even this one seemingly unfavora 
ble ruling by the Department may yet be modified so as 
to meet with the general approval of the perfume trade. 

Among other things favorable to the perfume industry 
are the following: 
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Shaving cream is exempted from the stamp tax re- 
quirements, though the so-called toilet creams are all 
included. 

The affixing of stamps upon each individual box, bot- 
tle or piece of goods included in the tax is not required 
in many instances when they are packed in lots of a 
half dozen or a dozen and when the paper box or large 
original container for these goods is stamped with a 
stamp of sufficiently high denomination, affixed across 
the cover and base or bottom part so as to insure 
thorough cancellation by tearing, cutting or abrasion, 
when the original package is opened. 

Cancellation of the stamps may be affected in any 
way which will prevent their re-employment for tax 
purposes, 

Articles whose principal use is as disinfectants, in- 
secticides, germicides or fungicides are not included in 
the list of taxable goods. 


Though the 
ruling on 


Commissioner has not yet 


made a final 


the subject of stamping tin cans and _ bottles, 
it is generally believed that it will grant permission to 
the manufacturers to affix the necessary stamps to their 
outside containers or 


wrappers as the Department has 


acknowledged the force of the contention made by the 
special committee that paper pasters or stamps cannot be 
made to adhere to tin successfully 

Other 


regulations 


rulings made by the embrace 
bleach, nail 


p¢ lishes are in- 


Commissioner 
that 
nail 
cluded in the category of toilet beautifiers which are sub- 
ject to the tax. 
line with the trade’s expectation. 


which 


make it evident nail 


polishing powders and all other 


stamp Such rulings, however, were in 


The only distinctly unfavorable ruling made by the 
Commissioners on the questions submitted by the special 
committee is on the subject of the taxability, under the 
new law, of talcum powder. It has been maintained by 
the manufacturers’ representatives in this committee that 
talcum is not a cosmetic or beautifier per se, but possesses 
such medicinal or therapeutic value as to make its prin- 
cipal use that of a drug or medicine rather than that of 
a beautifier. The has ruled against 
the committee’s contention on this score, but it is hoped 
that 


tained 


Bureau, however, 


some modification of this ruling may soon be ob- 


A complete reprint of the regulations will be published 


in our December issue. 


VANILLA BEANS* 


By Mr. Wallace Mawbey, of New York 


“Probably no other natural product requires the length 
of time, the patient painstaking attention to detail and the 
nicety of judgment which must necessarily be used, that 
the vanilla bean does from the time that it is picked from 
the vine until it arrives at that stage where it has virtue as 
a flavor and value as a commodity. When first taken from 
the vine, the bean, which is bright green in color, resemb- 
ling a banana, as much as anything else in shape, except 
that in circumference, it is two or three times that of an 
ordinary lead pencil, has absolutely no flavor or aroma. 
To develop this, a long period of curing is necessary. This 
varies in the different countries of production and a brief 
history of the product would not be out of place before 
giving a description of the various processes. 

“Vanilla planifolia, which of many species is the only 


*Read at Flavoring Extract Manufacturers’ Convention, 1914. 


one having value as a flavor, is a product of the New 
World. It was found only in a small section of Mexico 
in what is now the northern part of the State of Vera 
Cruz, a region not over 60 miles long by 40 to 50 miles 
wide, and this same region still produces the best vanilla, 
which takes its commercial name from the country of 
origin and is known as Mexican Vanilla. 

“Vanilla was unknown to the civilization of the Old 
World until introduced by some of the returning members 
of Cortez’s band of conquerors, although known and used 
by the Aztecs and their predecessors possibly for many 
centuries. 

“The history of this race, however, is very meagre, 
partly owing to the crude way that they had of inscribing 
it in the form of pictures or hieroglyphics carved upon tab- 
lets of stone and partly owing to the destruction of a ma- 
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jority of these tablets by the Spanish conquerors and their 
successors on the ground that they were prejudicial to the 
advancement of the christian religion, the propagation of 
which they always carried hand in hand with the sword so 
that no knowledge of this now most familiar and most 
popular of all flavors can be gleaned from this source. 


“First mention of its use is made by one of the clerical 
members of Cortez’s expedition in giving an account of 
the life and customs prevalent at the Court of Montezuma, 
the last of the Aztec monarchs. He relates that there was 
prepared daily for the monarch hjmself no less than fifty 
jars or pitchers of a potation or beverage of ‘Chocalatl,’ 
or chocolate, so prepared that it was of the consistency 
of a custard and ‘flavored with vanilla,’ of which he was 
exceedingly fond, and that two thousand jars more were 
allowed for the daily consumption of his household. 

“At various times during the last century, but mostly 
during the latter part, transplants from the Mexican vines 
were set out in various tropical countries and islands 
throughout the world, and the largest crop of any one 
variety now received is that of the Bourbon, the commercial 
term for all the vanilla produced in the numerous islands 
in the Indian Ocean adjacent to the east coast of Africa, of 
which Madagascar, Reunion, Mauritius, The Comores and 
The Seychelles are the most important. 

“The Island of Tahiti, one of the Friendly Group in the 
South Pacific Ocean, also produces a large crop; a small 
one is received from the Islands of Gaudeloupe and Mar- 
tinique which are known to the trade as South Americans, 
while quantities at the present time, insignificant, are 
grown in the Island of Java, the Island of Ceylon and the 
Fiji Islands 

“The average annual productions of the different vari- 
eties are as follows: Mexican, 400,000 pounds; Bourbon, 
700,000 pounds; South American, 35,000 pounds; Tahiti, 
400,000 pounds; all others, 15,000 pounds. Total annual 
production, 1,550,000 pounds. 

“In reality, there are only two methods of curing vanilla 
beans—the Mexican or Sun process, and the Bourbon or 
Hot Water process 


THE MEXICAN PROCESS 


“The Sun Process is used in Mexico entirely. It re- 
quires the most time and labor and, as practiced, there is 
really an art, if art, as has been said, is simply an intense 
and intelligent application to detail. The vine flowers there 
during the months of April and May, and the first beans 
are picked around the beginning of November, the picking 
continuing until the end of February. The green beans are 
first placed in long orderly rows on clean straw mats in the 
sun, where they are left for about an hour, in which time 
the tropical sun has caused them to attain considerable 
heat. They are then hurriedly taken up and put in large 
cases called ‘Cajons,’ each capable of holding from two to 
four thousand pounds of beans. 

“These ‘Cajons’ are well lined with blankets, and when 
filled are covered with more blankets to make them as air- 
tight as possible, and in this manner they are sweated for 
from twenty-four to forty-eight hours. They are still hot 
when taken out, when they are placed on long frames or 
beds called ‘Camillas,’ and taken into the ‘Vainillol,’ as the 
house is called where the vanilla is stored. Here the 
‘Camillas’ are placed on racks. In the ‘Vainillol’ a good 
circulation of air is always maintained, and they are left 
here to dry and cool for several days, when the same 
process is repeated with the exception of the length of time 
the vanilla is sweated in the ‘Cajons,’ which is shortened 
with each repetition. 

“This is done several times before the bean develops an 
aroma, and many times before they are properly cured. 
Around the beginning of March, those picked during No- 
vember, having practically reached a state of perfection, 
are placed in a large tin-lined depository for observation 
as to the further development of flavor and keeping prop- 
erties, for it must be remembered that if they are under- 
cured, the bean will deteriorate very rapidly, becoming 
mouldy or infected with a species of small vegetable lice 
which ruin the flavor; while, if overcured, some of the 
valuable flavoring properties are lost, the bean becoming 
dry and woody with a diminished aroma. 
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“Those picked later are added from time to time, as 
they arrive at the same stage, so that by the middle of May 
the curing process is almost completed. During the time 
the beans remain in depository they may, if necessary, be 
taken out and again put through the process of sunning, 
sweating and airing, though for a much shorter period than 
before. They then pass a final inspection as to flavor, ap 
pearance and touch. 

“If this is satisfactory, they are ready for bundling and 
are taken from the depository, graded and sorted according 
to quality and length and put into bundles of about one 
hundred beans each, If curing is an art, bundling is indeed 
so, and in this respect the Mexican Vanillero has no equal 
[he bundles average in weight about a pound and are 
packed in cans, forty bundles to each can, and the cans in 
turn are packed in cedar cases, four or five cans to the 
They are now ready for market, 

“Six months have elapsed since the vanilla was taken 
from the vine, and during this period every bean has been 
handled individually many times. When cured, it is about 
one sixth of its original size in weight and circumference, 
though retaining its original length, and ranges in color 
from a light reddish brown to a deep chocolate. Vanilla is 
graded by the Mexicans into six classes: ‘Picadura,’ o1 
Cuts; ‘Ordinaria,’ or Ordinary ; ‘Mediana,’ or Fair; ‘Buena,’ 
or Good; Superior or Good to Prime, and Extra or Strictly 
Prime. 

“Most of the vanilla gathered during November does not 
contain the same percentage of gums, resins and other 
flavoring properties that the later gatherings contain; con- 
sequently, they must be cured down more in order to 
develop their flavor and keeping properties, and to facili- 
tate this, they are cut up in small pieces. These are the 
‘Picadura,’ or cuts, which form about 25 per cent. of the 
crop. 7 

“The vanilla next gathered constitutes, when cured, the 
Ordinary quality, and are light reddish brown in color, af- 
ter which come the ‘Mediana,’ which are somewhat darker. 
\s the season advances, the quality keeps improving, the 
Superior and Extra qualities, those richest in essentials 
and darkest in color being gathered from Christmas until 
the crop is completed. 

“There are times during the curing season when a long 
spell of inclement weather compels the curers to resort to 
the use of ‘Calorificas,’ or ovens, to generate the heat in 
place of the sun, but as this rarely happens, it is seldom 
resorted to. 


Case 


THE BOURBON PROCESS. 


“This process is used throughout all the Islands that 
produce this variety, and differs mainly from the Mexican, 
by reason of the fact that the vanilla is never submitted to 
the direct rays of the sun at any time during the process 
of curing 

“The green beans after first being sorted into equal 
lengths are put in open-work baskets which are then 
plunged into large pots containing water heated to within 
a few degrees of the boiling point, where they are al- 
lowed to remain from fifteen to twenty seconds. After 
coming out of. the water they are placed upon mats to 
drain, and when this is accomplished, they are heaped into 
a pile covered with blankets and allowed to dry for a short 
time, after which they are taken into the open, spread upon 
matting and well covered with blankets. They are then 
allowed to remain in the sun for several hours during the 
hottest part of the day. In the afternoon, they are taken 
up and placed in large blanket-lined, hermetically-sealed 
cases very similar to the Mexican ‘Cajon,’ where they are 
left over night. The next day this programme is repeated 
In all, they receive this treatment about eight times in that 
many consecutive days, if the weather permits. 

“After this, they are put on frames in a well-aired dry- 
ing room and left there for a considerable period, being ex- 
amined from time to time as to their condition and flavor. 
When this is satisfactory, they are placed in depository 
and again left for some time for further development, and 
when this passes inspection they are taken out to be 
bundled. Having previously been sorted, according to 
lengths, nothing remains but to grade them as to quality. 


(To be concluded.) 
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(Continued from page 216, October, 1914.) 

(Notr.—The following down to and including the sub- 
division headed “Coloring Soap” should be read in con- 
nection with the sub-division headed “Toilet Soap,” printed 
on page 184 of our September issue.—Ebrror. ) 


TALLOW BASE. 


WOON side aeh Kiss cow Sdetes ae WORD 75-90 parts 
GR OE ekckikorcpakiceres 25-10 parts 
PALM BASE, 

Bleached Lagos palm oil......... 75-80 parts 
ROE OED i wii sseeaees 25-20 parts 
or 
EE Seok. wo cee ees ‘mews 30 parts 
PO Ors tenoeneua ce iemakease tal 60 parts 
KOO GE esckdc i Shean cwedareees 10 parts 
OLIVE OIL BASE (WHITE) 

SCONE 46 Sareuc ai dewsndedeeeene 75-90 parts 
MAROON OD xiiiccuirons vecuunes 25-10 parts 
or 
COUR ME ca iccnswivedetaewentis ees 40 parts 
NE > Eb ees cares tuna ce eit 40 parts 
NIN s656 ae dacndi- tae arene ten 20 parts 


Where a green olive oil base is desired, olive oil foots 
are substituted for the olive oil. Peanut oil may replace 
the olive oil or part of it, the same being true of seasame 
il and poppy seed oil. 


PALM AND OLIVE BASE, 


COND ies ica eetdeanncalceeon woo. OO parts 

NE hc eon Kore notes steers 30 parts 

COCONMINE OO ok cick is coccccige rs .. 20 parts 
or 

Ue WN ek oo Si hs pce uvbense ce ae 

MN Cai iad oye cl ae ee P mece 10 parts 

I argued naa crise tlk crane ees .. 50 parts 


SC OCORNIN SON cis ccreeceneacerasbeds 20 parts 


PERFUMING AND COLORING TOILET SOAPS 

Equally important as the soap itself or even to a greater 
extent is the perfume of a toilet soap. A prominent manu- 
facturer recently made the statement, which is often the 
truth, that it makes no difference to the public what kind 
of soap you give them, as long as you put plenty of odor 
into it. The perfuming of soaps is an art in itself and a 
subject to be treated by one versed in this particular 
branch. We can only take into account the importance of 
the perfume as related to toilet soap not only, but the ne- 
cessity of adding a certain proportion of the cheaper 
products of odoriferous nature to laundry soap to cover 
and disguise the odor of even this type of soap. 

The price of a cake of toilet soap to a great extent de- 
pends upon the perfume, and the manufacturer should aim 
to give the best possible perfume for a certain price. He 
should not allow his personal likes or dislikes to enter into 
the judgment of whether an odor is good or not, but sub- 
mit it to a number of persons to obtain the consensus of 
opinion. In giving or selling a piece of soap to the con- 
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THE SOAP MAKING INDUSTRY 


By DR: E. G. THOMSSEN, New York, N. Y. 





sumer, it is second nature for him to smell it, and in the 
great majority of cases his opinion is formed not from any 
quality the soap itself may have during use, but from the 
odor. This only emphasizes the fact that the perfume 
must be pleasing, not to one person, but to the majority, 
and many brands owe their popularity to nothing more 
than the enticing perfume. ” 

Perfuming of soap is closely allied to the soap making 
industry, but as stated a branch in itself. It is, therefore, 
not our purpose to give numerous formulae of how to 
perfume a soap, but rather to advise to go for information 
to some one who thoroughly understands the character- 
istics of the numerous essential oils and synthetics and give 
positive information for the particular odor desired. Un- 
der no circumstances is it advisable to purchase a perfume 
already compounded, but since all perfumes are a blend of 
several or many essential oils and organics, it is a more 
positive assurance of obtaining what is desired, by pur- 
chasing the straight oils and blending or mixing them as 
one desires. 

The perfume is added to a milled soap just before the 
milling process in the proper proportion per hundred 
pounds of soap. In cold made or unmilled soaps it is 
added in the crutcher while the soap is still hot. By this 
method, of course, a, proportion of the perfume is lost due 
to its being more or less volatile. 


COLORING SOAP. 


While much toilet soap is white or natural in color, 
many soaps are also artificially colored. The soap colors 
used for this purpose are mostly aniline dyestuffs. The 
price of these dyestuffs is no criterion as to their quality, 
as the price is usually regulated by the addition of some 
inert, water soluble substance like common salt or sugar. 

The main properties that a dyestuff suitable for produc- 
ing a colored soap should have are fastness to light and 
to alkali. They should further be of such a type that the 
color does not come off and stain a wash cloth or the 
hands when the soap is used and should be soluble in 
water. Under no circumstances is it advisable to add 
these in such a quantity that the lather produced in the 
soap is colored. It is customary to first dissolve the 
dye in hot water as a standardized solution. This can 
then be measured out in a graduate and added to the soap 
the same time as the perfume is put in About one part 
of color to fifty parts of water is the propor proportion 
to obtain a perfect solution, though this is by no means 
fixed. In making up a solution thus it is an improvement 
to add to the same about one-half of one per cent. of an 
alkali either as the hydroxide or carbonate. Then, if there 
is any possibility of change of color due to alkalinity of 
the soap, it will exhibit itself before the color is added. 

A particularly difficult shade to obtain is a purple, as 
there is up to the present time no purplish aniline color 
known which is fast to light. Very good results in soap 
may be obtained by mixing a fast blue, as ultramarine or 
cobalt blue, with a red as carmine or cinnabar. 

Inasmuch as the colors for soap have been carefully 
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tested by most of the dyestuff manufacturers, and their 
information, usually reliable, is open to any one desiring 
to know about a color for soap, it is better to depend upon 
their experience with colors after having satisfied one’s 
self that a color is what it is represented for a particular 
shade, than to experiment with the numerous colors one’s 
self. [At this point continue to page 215, of our October 
issue.—Eb. ] 
Medicinal Soaps. 

Soap is often used for the conveyance of 
medicants, presumably 
beneficial for treatment of skin diseases. While soap 
is an ideal medium for the carrying of such materials, 


various 


antiseptics or other material 


it is an unfortunate condition that when incorporated 
with the soap, all but a very few of the numerous sub- 
stances thus employed lose their medicinal properties 
and effectiveness for curing skin disorders, as well as 
any antiseptic value the substance may have. Soap 
is of such a nature chemically that many of the sub- 
stances used for skin troubles are either entirely de 
composed or altered to such an extent so as to impair 
their therapeutic value. Thus many of the claims made 
for various medicated soaps fall flat, and really have 
no more antiseptic or therapeutic merit than ordinary 
soap which in itself has certain germicidal and cleaning 
value. 

In medicating a soap the material used for this pur 


pose is usually added at the mill. A tallow in cocoanut 


oil base is best adapted for a soap of this type. The 


public have more or less been educated to the use of 
colored soap to accentuate its medicinal value, and green 
is undoubtedly the most popular shade. This inference, 
however, is by no means true for all soaps of this 
character. Possibly the best method of arranging thes« 
soaps is briefly to outline some medicinal soaps. 
SULPHUR SOAPS 

The best known sulphur soaps contain anywhere from 
one to 20 per cent. of flowers of sulphur. 
contain either organic or inorganic sulphur compounds: 


Other soaps 


TAR SOAP. 

The tar used in the manufacturing of tar soap is ob 
tained by the destructive distillation of wood, the pine 
tar being the most extensively employed. While the 
different wood tars contain numerous aromatic com 
pounds, such as phenols, phenyl oxides, terpenes and 
organic acids, these are present in such a slight pro- 
portion so as to render their effectiveness practically 
useless. It has, therefore, been tried to use these 
various compounds contained in the tar themselves to 
make tar soap really effective, yet tar is so cheap a 
substance that it is usually the substance used for 
medicating a tar soap. About 10 per cent. of tar is 
usually added to the soap with 2 ounces of lamp black 
per hundred pounds of soap 


SOAPS CONTAINING PHENOLS 

Phenol (Carbolic Acid) is most extensively used in 
soaps of this kind, which are called carbolic soaps. 
Carbolic soaps are generally colored green and contain 
from 1 to 5 per cent. phenol crystals. 

The cresols are also extensively used for making 
soaps named carbolic. These substances impart more 
odor to the soap and really have more disinfecting 
powers than phenol when incorporated with soap. 

Other soaps, containing the phenol group, which are 


well known are resorcinol soap, salol soap, thymoi soap, 
naphthol soap, etc. From one to five per cent of the 
compound after which the soap is named is usually 
incorporated with the soap. 


PEROXIDE SOAP. 

Hydrogen peroxide in itself is an excellent disin- 
fectant. It loses all its medicinal value, however, when 
added to the soap. To overcome this objection various 
metallic peroxides are added to the soap, as sodium 
These 
generate hydrogen peroxide by the addition of water. 
Sodium perborate is also used in peroxide soaps, as this 
substance is decomposed by water into hydrogen per- 


peroxide, zinc peroxide and barium peroxide. 


oxide and sodium metaborate. 


MERCURY SOAPS. 

Mercuric chloride (corrosive sublimate) is most ex- 
tensively used for the production of mercury soaps. 
Because of its extremely poisonous properties care 
should be taken in using it. Since it really eventually 
loses any antiseptic value in the soap through forming 
an insoluble mercury soap it might better be omitted 
entirely. 

LESS IMPORTANT MEDICINAL SOAPS, 

While the above mentioned soaps are probably the 
best known medicated soaps, there are numerous other 
soaps which may be classed under these kinds of soaps. 
Thus we have cold cream soap, which can be made by 
adding Russian Mineral Oil, 1 to 5 per cent., to the 
soap; witch hazel soap, made by the addition of extract 
of which hazel; iodine soap, made by adding iodine or 
iodoform; formaldehyde soap, made by adding for- 
maldehyde; tannin soaps, made by adding tannin. In 
fact, there have been incorporated in soap so great a 
number of substances that the list might be greatly 
enlarged. 

Medicated soaps are not only used in liquid form, but 
The only 


difference in a soap like those just referred to is that 


in powder, paste and liquid soap as well. 


the medicant is incorporated with these forms of soaps 
as convenience directs. 
(7o be continued.) 


DETERMINATION OF ESTERS. 


Determination of in essential oils. J. Niviere 


Bull. Soc. Chim. 1914, 15, 677—680. 

The author criticises Béhal’s recommendation that esters 
should be saponified in closed vessels. Concordant results 
were obtained by saponification in an open flask fitted 
either with an air tube or a reflux condenser. Higher re- 
sults were obtained with closed flasks than with open 
flasks, e¢.g., lavender oil gave a saponification value of 114.2 
in an open flask and 117 in a closed flask; bergamot oil, 
open flask 104.1, closed flask 150.7. Pure linalyl acetate gave 
practically identical results either in open or closed flasks, 
viz., 242, but linalyl acetate containing 2 per cent. of 
cenanthol gave saponification values, dpen flask 239.8— 
239.9; closed flask 241.7—242. The differences therefore 
appear to be due in part to the presence of aldehydes and 
not to the loss of volatile esters. 


Esters; 


Sure Not to Miss an Issue. 
Editor American Perfumer and Essential Oil Review 
We hand you herewith check to cover o’.r subscription 
for the coming year. We are very much pleased with the 
AMERICAN PeRFUMER AND EsseNTIAL O1L Review and you 
may renew our subscription from time to time, without 
notice. 


Chicago, U. S. A Tue Bonney Co. 
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FLAVORING EXTRACT SECTION 


OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION. 

\ meeting of the executive committee of the Flavoring 
Extract Manufacturers’ Association was held at the Fort 
Pitt Hotel, Pittsburg, Pa., on November 12, with Presi- 
dent Samuel H. Baer, Attorney Thomas L. Lannen and all 
of the members of the committee present. The committee 
transacted considerable routine work and plans were out- 
lined for the standing committees of the association, based 
upon reports which were made of progress. 

Dr. Schlotterbeck, third vice-president, as chairman of 
the Committee on Scientific Research, reported that he had 
gone ahead with his commission and proceeded to gather 
further information to aid him in developing the work of 
J. R. Dean, who holds the association’s $500 fellowship in 
the University of Michigan. Dr. Schlotterbeck obtained 
from the executive committee a list of questions which will 
help him and Mr. Dean in carrying out the research work 
which is expected to prove of so much value to the flavor 
ing extract industry. 

The question of the selection of a place for holding the 
1915 convention of the association was taken into consider- 
ation and the result of the discussion was the appointment 
of a committee to determine the choice of city. This com- 
mittee is composed of Mr. S. J. Sherer, formerly president 
4 the association; Dr. Schlotterbeck and Mr. C. W. 
Jennings. 

The executive committee was entertained at luncheon 
at the Credit Men’s Club by Mr. J. L. Klingensmith, of the 
Pittsburg Food Products Co. In the evening the members 
dined at the Pittsburg Club with Mr. S. F. Irwin, of Phila- 
delphia, a member of the executive committee, and his 
brother, of Pittsburg. 

rWO CIRCULARS ISSUED THIS MONTH TO MEMBERS, 

President Baer and Attorney Lannen this month issued 
1 “War Tax” circular to the members of the association in 
which the full text is given of the new law. The circular 
says that Attorney Lannen has carefully examined the 
enactment and finds that there is nothing in the law which 
imposes any direct tax upon flavoring extracts. The law is 
given, however, on account of its bearing upon collateral 
matters of business. The circular says that if any mem- 
ber of the association, after reading the law, should have 
any inquiries arise in his mind as to whether the same 
might apply to any special transactions, peculiar to his par- 
ticular business, the member should not hesitate to com- 
municate with Attorney Lannen 

The following circular also was issued: 


INVOICE GUARANTIES 


We recommend that in giving guaranties under the Na 
tional Food Law our members give only invoice or bill of 
lading guaranties, as we consider this form of guaranty to 
be the only legal form. 

Recent rulings have made it easy to give such guaranties, 
as will appear from the following: 

1, The guaranty may be printed or stamped on the in 
voice or bill of lading. 

2. The name of the firm giving the guaranty and also 
the name of the officer authorized to sign the firm name 
may also be printed or stamped. 

Therefore the whole guaranty may be printed on and be 
a permanent part of the invoice. 


Accordingly we recommend the following form of invoice 
guaranty: 

“The undersigned, The John Brown Company, 
of Chicago, Illinois, guarantees to the purchaser of 
the articles enumerated in or covered by this in 
voice that said articles are not adulterated or mis- 
branded within the meaning of the Food and 
Drugs Act of June 30, 1906, commonly known as 
the National Food Law. 

“Tue JouN Brown ComPAny, 
“By Joun Brown, President.” 


The above form may be changed to suit the needs of any 
member by simply using the member’s firm name in- 
stead of the name “The John Brown Company,” but no 
other changes should be made in it. 

It is particularly necessary that the guaranty state the 
address of the firm giving the guaranty, as indicated in 
said form 

The above form is also suitable for use on Bills of 
Lading by simply changing the word “invoice” to read 
‘pill of lading.” 

Of course our members understand that it is not com- 
pulsory to give any guaranty The advice contained in 
this circular is simply intended for members who want to 
give guaranties. 


FLAVORING EXTRACT LABELS. 


In the Bureau of Chemistry’s October batch of “Opinions 
of general interest regarding questions arising under the 
Food and Drugs Act,” the following appears 
Eighty-ninth Statement of Quantity of Contents 
m Packages of Flavoring E-xtracts—lf a bottle of 
Havoring extract is placed in a permanent carton 
and is delivered to the consumer in the carton, the 
regulation (F. I. 154) would seem to be satis 
fied if the statement of quantity appears only on 
the carton. The law itself requires merely that the 
statement shall appear on the outside of the pack- 
age. If the carton is a part of the permanent 
package, a statement placed upon it would seem to 
be on the outside of the package within the mean 
ing of the Net Weight amendment 
In regard to announcements issued by the Bureau of 
Chemistry, the Office of Information in the Department of 
\griculture says that the bureau has issued a ruling that 
packages of mixed candies labeled “all fruit flavors,” “as- 
sorted fruit flavors,” “fruit flavors,” etc., are considered 
misbranded if the candies contained therein are prepared 
by the use of both true and artificial fruit flavors, for the 
reason that such labeling would give the impression that 
only true fruit flavors have been used. This is interesting as 
showing how the principle may be applied to liquid prod 
ucts, but that is not up at present for consideration 


Drawback on Flavoring Extracts. 

\ drawback allowance on the exportation of flavoring 
extracts manufactured by the Davis & Lawrence Co., of 
New York City, with the use of domestic tax paid alcohol, 
has been granted by the Treasury Department 


$300 Fine in Adulterated Extract Case, 

A resident of New Rochelle, N. Y., was found guilty on 
October 28 in the United States Court, in this city, on 
charges of selling adulterated and misbranded extract of 
vanilla. Judge Van Fleet imposed a fine of $300. 





THE AMERICAN PERFUMER 


PURE FOOD AND DRUG NOTES 


this section will be 


found all matters of interest 


n FEDERAL AND official 


perfumes, flavoring extr: 


FEDERAL. 


Notices of Judgment Given Under Pure Food and 
Drugs by the Secretary of Agriculture. 


In an instalment of Notices of Judgment issued late last 
month by the Bureau of Chemistry at Washington, No. 
3,242 to No. 3,331 
interest to our readers: 


3,276. Adulteration and misbranding of lemon mixtures. 
Plea of nolo contendere. No sentence imposed. The label 
called it a “lemone mixture,” and asserted that 1.16 per 
cent. of oil of lemon was present. Analysis failed to reveal 
oil of lemon 

3,281. Adulteration and misbranding of so-called olive 
oil or cottonseed oil. Plea of guilty; fined $100. Labeled 
“Olio Puro; Italy,” also “Cotton Seed Oil.” The product 
was found to be corn or sunflower seed oil. 

3,288. Adulteration and misbranding of oil of cinnamon. 
Plea of guilty. Sentence suspended. The product was 
labeled “Oil Cinnamon Ceylon \nalysis showed it was 
not U. S. P., being deficient in cinnamic aldehyde and con- 
taining an excessive amount of eugenol, derived probably 
from the addition of at least 30 per cent. cinnamon leaf 
oil. Misbranded because it led the purchaser to believe it 
was genuine oil of cinnamon, whereas it was a mixture of 
oil of cinnamon and oil of cinnamon leaf 

3,307. Adulteration and misbranding of vanilla extract 
U. S. vs. 1 barrel. Condemned, forfeited and destroyed on 
default Labeled “XXXXX Vanilla Manufacturers’ Ex 
tracts, Vanilla Beans,” etc., but proved to be an inferior, 
dilute extract of vanilla 

3,308 A dulteration of soluble vellow color. Plea of 
guilty; fine of $30. Was labeled “Non-Poisonous Color 
Soluble Lemon Yellow.” Analysis revealed the presence of 
18.75 parts per million of arsenic as As,O lhis was held 
to be a poisonous and deleterious ingredient, which “might 
render the article injurious to health.” 

3,322. Adulteration and misbranding of oil of birch 
U. S. vs. 9 packages. Condemned and released on bond 
of $750. Methyl salicylate was found to have been largely 
substituted for the pure oil 

3,323. Misbranding of oil of wintergreen 
cans. Condemned, forfeited and destroyed. 
in part: “Oil Wintergreen Leaf” and “From : 
Distiller of Pure Oil Wintergreen from the Leaf Extract 
of Witch Hazel,” etc. The product was adjudged an imi 
tation containing 25 per cent. wintergreen oil 

3,327. Adulteration and misbranding of peanut oil. De 
cree entered destroying 14,552 no claimant. Labels 
misleading; contained nitrobenzine. 

3,328. Misbranding of various flavors, including straw 
berry, raspberry, lemon and orange. Plea of guilty; fine 
of $50. Seven articles were shipped from New York State 
into Massachusetts. The labels used “surpassing,” 
centrated” and other words to indicate superior products 
Some of them bore the Federal Guaranty legend of the 
manufacturers 


inclusive, the following nine were of 


U. S. vs. 2 


\ < 


Labels read 


cans; 


“con- 


TREASURY DECISIONS. 


Perfume Flask Protest Overruled. 

No. 36,771—Metal Perfume Flasks.—Protest 732,352- 
45,869 of Rosenfield & Goodman (Chicago). Sullivan, Gen- 
eral Appraiser: The merchandise in question is described 
by the appraiser in his answer to the protest as follows: 

““The merchandise consists of perfume flasks composed 
of glass and metal, metal being by far the component ma- 
terial of chief value. They are in tube shape, about 3% 
inches long (full length), and about 5/16 inch in diameter, 
being in shape, size and general make-up designed ap- 
parently to be carried in the pocket or about the person. 


They are fancy in finish and design, being gilded and the 
top part being fluted, and the automatic stopper being of 
an ornamental pattern.” 

Although the stopper does not appear to be automatic, 
an examination of the official sample shows the appraiser's 
description of the article to be fairly accurate. 

The appraiser goes on to state: “The value being over 20 
cents per dozen pieces return for duty was made at the 
rate of 60 per cent. ad valorem under paragraph 356, N. T,, 
which provides for ‘articles valued above 20 cents per 
dozen pieces, designed to be worn on apparel or carried on 
or about or attached to the person, such as . . . card 
cases, powder cases, vanity cases, and like articles 

composed of metal.’” 

The claim relied upon by the protestants appears to be 
that duty should have been assessed on this article under 
paragraph 16/7, tariff act 1913, as manufacturers of metal at 
20 per cent. ad valorem. We have the uncontradicted state- 
ment of the appraiser that it is valued over 20 cents per 
dozen pieces, and that it is composed in chief value of 
metal. This statement, coupled with the witness’ testimony 
that “it is used by ladies or girls and carried in 
the pocketbook or handbag” (showing that it is designed 
to be “carried on or about or attached to the person”), 
leads us to hold that the merchandise was properly classi- 
fied by the collector. The protest is overruled. 


Higher Duty for Short Tins of Olive Oil. 


lreasury Decision 34,837 gives the decision of the United 
States Customs Court of Appeals, October 29, in the case 
of an appeal by the government from a decision of the 
Board of Appraisers, and sustains the assessment of the 
Collector in the matter of olive oil importations in five 
gallon tins. 

lhe merchandise was olive oil contained in tins, the oil 
in each container being slightly less than 5 gallons in quan 
tity. Held, under paragraph 38 of the tariff act of 1909, the 
oil was dutiable at 50 cents per gallon as olive oil in tins 
containing less than 5 gallons each, and this notwithstand 
ing the Treasury regulation of June 20, 1911 (T. D. 31,711) 

The court, in a long opinion, says in conclusion: “lt 
may be argued thai the contents of the tins now in question 
fall so slightly below 5 gallons as to bring the case within 
the rule of de minimis, and to justify the assessment ol 
the lower rate of duty nevertheless. In answer to this, 
however, it should be noted that the dividing line between 
the two classes of tins has been fixed by Congress with 
certainty and exactness, and this legislative purpose must 
be given certain and exact effect. Otherwise a variable and 
discretionary demarkation would replace the inflexible one 
prescribed by the act itself. Furthermore, it is no mort 
permissible to assess the lower rate of duty upon tins 
which are slightly under 5 gallons in contents than it 
would be to assess the higher rate of duty upon tins whicl 
are slightly over 5 gallons in contents. The rule of d 
minimis therefore does not apply to the present provision 


Decorated Sprinkler Tops—Trade Mark. 


Treasury Decision 34,888 promulgates the decision of the 
Board of General Appraisers on the protest of Emile Utard 
against the duty assessed by the New York Collector 
There is a long opinion, of which this is the effect 

“Sprinkler tops, the screw covers of which have embossed 
on the tops thereof a design representing a_ basket 
flowers, are properly classifiable as decorated sprinkler 
tops, notwithstanding said design may be a duly registered 
trade mark. Neither the time when the decoration was 
made nor the processes employed to produce the same cal 
affect the dutiable status of a decorated article, the char 
acter or nature of the decoration itself being the sole com 
trolling factor in determining its dutiability.” , 

General Appraiser Fischer says in part: “The official 
sample shows the same to consist of a sprinkler top com 
posed of metal and designed for use on bottles. Accom 
panying said sprinkler and serving as a screw cover there 
for is a small detachable metal cap on the top of which 1s 
embossed a figure or design representing a basket filled 
with flowers. * * , 

“The testimony of John E. Coholen, a representative of 
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mporter and the sole witness who appeared herein, is 

ie effect that the said embossed design which appears 
upon the covers of the sprinkler tops in question is in fact 
the duly registered trade mark of the house with which 
he is connected; that as such it is used upon all of the 
products of his house, even to the extent of being molded 
or impressed on the glass bottles which are used to contain 
their goods ; and that it is at present, and in fact for many 
years past has been, the uniform practice of the classifving 
officers of the government to assess duty thereon as plain 
glass bottles. 

“Based upon this testimony, the counsel for the importer 
contends that the figure or design in question having been 
shown to be a trade mark can not also be held to be a 
decoration.” 

After quoting decisions in previous similar cases the 
General Appraiser says: “We hold that the figure of a 
basket filled with flowers constitutes a decoration upon 
the sprinkler tops in question, and that the assessment of 
duty at 40 per cent. ad valorem thereon was properly levied 
The claim in the protest that they are dutiable at 30 per 
cent. ad valorem, together with the claim for a 5 per cent. 
discount on the duties collected, are overruled, and the 
decision of the. collector is hereby affirmed. Note G. A 
7540 (T. D. 34246).” 


Ruling on Perfumed Shaving Soaps. 


No. 36,767.—Sahving and Toilet Soaps 
007, ete., of A. D 


Protests 738, 
Thompson Drug Co. et al. (Minneap- 


247 


olis). Opinion by McClelland, G. A. Shaving and toilet 
soaps classified as perfumed were claimed dutiable as un- 
perfumed under paragraph 66, tariff act of 1913. 
Protests stistained in part 


soaps 


Cumarine Reappraisements 
25,181—Cumarine Powder—From F. Hoffmann-La 
Roche & Co., Basle. McClelland, G. A.: Cumarine powder, 
entered at 28.75, advanced to 30.42 francs per kilo. Add 

cases and tins 
25,200.—Cumarine Flakes 


From C. F. Boehringer & 
Sohne, Mannheim. Board 3.—Cumarine flakes, entered at 
23.30, advanced to 25.65 marks per kilo. Add cases and 
tins. Previously published in reap. No. 25,008, July 30 
1914 


Action on Orange Oil Protest. 

No. 36,763.—Orange Oil Protest 733,375 of A. Giese & 
Son (New York). Opinion by McClelland, G. A. Orange 
oil classified as a chemical compound under paragraph 17, 
tariff act of 1913, was held dutiable under the specific pro- 
vision therefor in paragraph 46 


Reappraisement of Castile Soap. 
25,156.—Castile Soap—Fram E. Ganni & Co., Leghorn. 
Hay, G. A.: White castile soap, entered at 101.25, advanced 
to 104.25 lire per 100 kilos. Add cases and packing 


NINTH ANNUAL MEETING OF THE NATIONAL MANU- 
FACTURERS OF SODA WATER FLAVORS 


Cleveland, Ohio, October 16-17, 1914. 


The ninth »anual meeting of the Association was the 
most enjoyable that the members had ever experienced. 
\t the eighth annual convention Charles B. Hall, manager 
of the Lennox Chemical Co., of Cleveland, extended an 
invitation to meet in Cleveland in 1914, followed later by a 
cordial invitation to make the Cleveland Athletic Club the 
headquarters. 

Karly on October 16 the members began to arrive at the 
club. Quite a delegation came from the Bottlers’ Con 
Philadelphia, 


drifted in till a 


vention at Louisville, another party from 


while individual members dozen had 


gathered. After breakfast the members were assigned to 
comfortable rooms and an inspection of the building was 
in order. 

After noting the advantages of the club, automobiles were 
called and the members shown the sights of the business 
and residential sections of Cleveland. A portion of this 
trip covered an inspection of the Lennox Chemical Co., 
owned and operated by the Bishop Babcock Becker Co 
where members were shown various interesting chemical 
and physical methods of manufacture. The next process 
inspected was the manufacture of laughing gas Here 
ammonium nitrate was heated and the resulting gas col- 
lected thoroughly washed and powerfully compressed into 
Nearby 


was shown the manufacture of oxygen, another gas highly 


baby drums 18 inches in length for transportation 


compressed and shipped in small drums. Of particular 
interest to the flavor manufacturers was the manufacture 
of carbonic acid gas. 

Returning to the Athletic Club for luncheon after which 
the members were assembled and the ninth annual meeting 
of the National Manufacturers of Soda Water Flavors was 
called to order by the president, O. A. Atkins, of Boston, 


Fifteen members or over one-half of the membership com- 


ing from ten widely scattered cities responded to the 


roll call 


President Atkins annual 


made _ his report in part as 
follows 


“Through Mr 


legislation and proposed legislation in the various states, 


Lannen we have been kept informed of 


all of which has been of much value to us, enabling us to 
answer intelligently the many questions that our customers 
have asked from time to time 

“The past year the food officials have not made us much 
trouble so far as it has come to my notice. I do not think 
any of our members have been in serious trouble with the 
food officials, if they have, I have not been informed of it 

“It seems to me we ard pro 
position to fight all the different State Legislatures. If we 
had as we ought to have one National law it would simplify 


are up against a pretty 


matters a good deal As you know some of the states 
color, even if ertified, 


be labeled “arti 


prohibit the use of any coal tar 
some of the states require sarsasparilla to 
ficial” and so it goes 


“There is another question which I think of greater im 
portance for us to consider and that is the prices of our 
products. The past two years prices for materials have 
been going skyward, yet the most of us keep the same old 
prices for our goods, and in many instances cut prices too 
think a consideration of this matter of 


much I great 


importance. 

“Tt seems that our line of business is unlike any other on 
earth. All the fluctuations go in only one direction and 
that is downward 
we must stiffen up at least if we do not actually advance 


As prices for materials are at present, 
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our prices. It certainly is poor policy to cut quality to 


help out on profit; for one, I will not do it. Our customers 
should be made to stand a part of the increase in materials. 


“When the government compelled us to use only certain 
colors, we should have advanced our prices on liquid 
colors, did we do it? You know that the materials cost us 
several times more than formerly. We could consistently 
have raised our price at the time. 

“In view of the fact that all materials, alcohol included, 
have advanced so largely we should seriously consider this 
matter of prices, and at least hold to our list prices, if we 
do not raise them. The condition of many of our customers 
is to be deplored, which no doubt in most cases has been 
brought about by cut-throat competition. 

“I am not sure but it would be a good thing for the 
bottlers if they were obliged to pay enough more for their 
supplies to compel them to raise prices, surely if sugar goes 
much higher some of them will be compelled to do so.” 


THREE NEW MEMBERS JOIN ASSOCIATION. 


The Membership Committee reported the withdrawal of 
two members, the acceptance of one new member and the 
application of three firms for membership as follows: 

Hurty, Peck & Co., Indianapolis, Ind. 

Downey Turnquist Co., Chicago, III. 

The Schuster Co., Cleveland, O. 


The applications were favorably considered and accepted, . 


after which the Attorney Thomas E. Lannen, of Chicago, 
reported on the strong fight made against adverse legisla- 
tion by members of the association during the year. 

The association then proceeded to the election of officers 
for the ensuing year—the result being as follows: 

President, Charles B. Hall, Cleveland, O. 

Vice-president, W. F. Meyer, St. Louis, Mo.; secretary 
and treasurer, Edward Post, Philadelphia, Pa.; directors, 
C. O. Sethness, Chicago, Ill.; H. C. Schranck, Milwaukee, 
Wis.; Robert L. Woods, New York, N. Y.; Frank P. 
Wakefield, Boston, Mass 

After the election the convention adjourned for refresh- 
ments, and later a very pleasant evening was spent in 
Keith’s Hippodrome where a diversified programme 
was enjoyed by the members. 

On Saturday morning the convention again assembled 
with the new president, Mr. Hall, presiding, after which 
the Resolution Committee, D. W. Hutchinson, chairman, 
reported as follows: 

Resolved, That the thanks of this association be extended 
to its retiring officers on account of their efficient service, 
and especially to the attorney and secretary of the 
association 

Resolved, That the most hearty thanks and congratula- 
tions of every member of the association attending the con- 
vention in Cleveland be extended to Charles B. Hall, for 
the pleasant surroundings, unfailing courtesy and many 
privileges extended to the visiting members. 

Resolved, That The National Manufacturers of Soda 
Water Flavors in convention assembled express most 
sincere regrets at the loss by death since the last meeting 
of their esteemed associate, Mr. B. S. Treat, and tender 
their heartfelt sympathy to the Blue Seal Supply Co. and 
his bereaved family 

Resolved, Whereas the cost prices of many materials 
used in the manufacture of soda water flavors and supplies 
has materially advanced during the past few months due 
to war conditions, we deem it imperative that the cost of 
our finished products be carefully refigured and our prices 
advanced proportionately whenever necessary and we urge 
all members to give this subject their most careful con- 
sideration. 

Resolved, That the congratulations of the association be 
extended to the American Bottlers’ Protective Association, 
and particularly to the Kentucky State Bottlers’ Asso- 
ciation and Mr. Samuel Leidigh, on the very successful 
convention and exhibition recently held at Louisville, 
and express our desire to co-operate with their various 
bottlers organizations for the promotion of our mutual 
interests 

The following committees were appointed by the 
president 

Membership—D. W. Hutchinson, Chicago, IIl.; Charles 
O'Connor, Philadelphia, Pa.; H. E. Harrison, Chicago, Il. 
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Publicity—Robert L. Woods, New York City; O. A, 
Atkins, Boston, Mass.; C. O. Sethness, Chicago, Ill.; C. H. 
House, Buffalo, N. Y.; D W Hutchinson, Chicago, IIl. 

It was then decided that the thanks of the association be 
extended to Robert L. Woods for the efficient work accom- 
plished by him as chairman of the Publicity Committee 
during the last two years. 


Present Members of the Association 


American Extract & Supply Co., 428 Broom street, New 
York, N. Y.—Robert L. Woods. 

Armstrong Cork Company, 408 North 3rd street, Phila- 
delphia, Pa——Edward Post. 

Blumenthal Brothers, Margaret and James street, Phila- 
delphia, Pa—Joseph Blumenthal. 

W. J. Bush & Co., 100 William street, New York, N. Y. 

Blue Seal Supply Co., 12 Portland street, Boston, Mass.— 
James W. Humphreys. 

3erghausen Chemical Co., 307 E. 2nd street, Cincinnati, O. 
—E. Gromme. 

Coca Cola Co., 642 N. 8th street, Philadelphia, Pa—Samuel 
Willard. 

The Clicquot Club Co., Millis, Mass——C. W. Sanford. 

Chero Cola Co., Columbus, Ga.—C. A. Siarz. 

De Lesser & Co., 455 W. 26th street, New York, N. Y.— 
Henry C. Murphy. 

Downey Turnquist Co., 13 West Kinzie street, Chicago, 
Iil—C. E. Downey. 

Eastern Extract Co., 46 Portland street, Boston, Mass.— 
G. A. Stickles. 

W. H. Hutchinson & Son, 319 S. Desplaines street, Chicago, 
Ill.—D. W. Hutchinson. 

Jacob House & Son, 52 St. Paul street, Buffalo, N. Y.— 
C. H. House. 

Hurty Peck & Co., Indianapolis, Ind. 

Ladwig Schlueter Co., 468 Milwaukee street, Milwaukee, 
Wis.—F. F. Ladwig. 

The Liquid Carbonic Co., 3lst and Kedzie avenue, Chicago, 
Ill—H. E. Harrison. 

The Lennox Chemical Co., 1201 E. 55th street, Cleveland, 
O.—Chas. B. Hall. 

Monarch Manufacturing Co., 133 Peters street, Atlanta, 
Ga.—Frank E. Lowenstein. 

The Murray Co., 228 State street, Boston, Mass.—Frank 
P. Wakefield 

Paul Rieger & Co., 116 First street, San Francisco, Cal.— 
Paul Rieger. 

Scales Wilson Co., 107 E. Coffer street, Greenville, S. C— 
R. R. Scales. 

William J. Stange Co., 2222 W. Monroe street, Chicago, 
Il. 

H. C. Schranck Co., 49 Biddle street, Milwaukee, Wis 
H. C. Schranck. 

Sethness Co., 718 Curtis street, Chicago, IIL—C. O. 
Sethness. 

Standard Bottling & Extract Co., Harvard and Albany 
streets, Boston, Mass.—O. A. Atkins. 

The Schuster Co., 2214 E. 4th street, S. E., Cleveland, O.— 
J. J. Schuster. 

S. Twitchell Co, 225 Vine street, Philadelphia, Pa.—Charles 
O’Connor. 

Theall, Stefan & Co., 25 Cliff street, New York, N. Y.— 
John Stefan. 

Warner Jenkinson Co., 206 S. 4th street, St. Louis, Mo. 
—Wm. F. Meyer. 

Whittle & Mutch, 176 W. York street, Philadelphia, Pa.— 
Samuel H. Mutch. 

West India Manufacturing Co., 9 S. 2nd street, St. Louis, 
Mo. 


Always Proves of Interest. 

Editor American Perfumer and Essential Oil Review 

It gives us pleasure to enclose check for $1 for renewal 
of our subscription to the AMERICAN PerFUMER. We cer- 
tainly would not wish to do without your magazine under 
any circumstances. It is worth many times what it costs 
and always proves of interest. 

Cleveland, Ohio. Tue Kiinker Mre. Co 


Gus. C. Wet, President 
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Mr. N. Stern, who represents Kramp & Co., of Offen- 
bach, Germany, in this country, is now doing military 
service for the Fatherland. 

Dr. Eugene Charabot, of Hugues Aine, Grasse, France, 
is on military duty at Antibes on the Mediterranean coast 
near Cannes. 

Mr. S. S. West, president of the Abner Royce Co., of 
Cleveland, O., was a recent New York visitor. 


The appointment of Mr. Harry Walter Brick, on No- 

vember 16, as the head director of the sales department of 

the C. B. Woodworth Sons 

Co., manufacturing per- 

fumers, Rochester, N. Y., 

marks the embarking of the 

concern on a new era of 

progress at the time of its 

sixtieth anniversary. Mr. 

Brick will have the man- 

agement and supervision of 

the marketing and selling 

of the Woodworth line of 

perfumes, toilet waters, tal- 

cums, creams, cosmetics, 

rouges, etc. His advent to 

the Woodworth company is 

understood to mark a com- 

Mr. H. W. Brick. plete change in the con- 

cern’s policies and an in- 

crease in its activities. New ideas are to be put into the 

business. Branch offices will be opened in New York City, 

Chicago and San Francisco. A complete line of toilet 

soaps will be added to the company’s output. Other things 

will be done and the sixty-first year will be begun with 

fresh inspiration of the “Quality First” principle which 
actuated the founder of the plant. 

Mr. Brick, who will have a prominent part in the new 
move, was born in Philadelphia in 1871 and was graduated 
at the University of Pennsylvania with a B. A. degree in 
1890. Two years later he was graduated from the Phila- 
delphia College of Pharmacy. Next he was with John 
Wyeth & Brother as assistant chemist, and then with 
H. K. Wampole & Co. as salesman and later sales man- 
ager, also acting as general manager of the company’s 
Canadian business, with headquarters in Toronto. 

Later Mr. Brick was vice-president and a director of the 
Citrus Fruit Products Co., of Boston. In his study of this 
branch of the business he spent two years in Sicily. Sub- 
sequently he was director of sales for Richard Hudnut, of 
New York. It will be observed that Mr. Brick has had a 
varied and qualifying experience for his new position. He 
js married and has a son. He will take his family to 
Rochester. 


Mr. P. R. Dreyer, special representative of Ungerer & 
Co., New York, left October 12 for a six weeks’ trip to 
the middle west. 


NOTES 


In our obituary notice of Mr. Howard Gillette Pinney, 
published last month, we omitted to mention that he was 
one of the charter members of the Aroma Club, in which 
he took much interest and whose members generally regret 
that he could not have lived to enjoy its prosperity. 


The Aroma Club, of New York, has continued with good 
spirit the activities that marked the resumption of its 
weekly meetings this autumn, and at the session of No- 
vember 4 short addresses were made by Mr. Chas. S. 
Welsh, of the perfumery department of Park & Tilford, 
and Mr. C. A. Myers, head of the manufacturing depart- 
ment of R. H. Macy & Co. s 


Mr. A. B. Calisher, treasurer of the Manufacturing Per- 
fumers’ Association, and one of the special committee that 
went to Washington in connection with the stamp tax bill, 
gave an interesting account of his experiences with the 
authorities in Washington. 


Mr. A. W. Goldstein, of the Wilbert Co., Philadelphia, 
Pa., a member of the club, was present. 


At the meeting of November 11, Mr. Manfred A. Pakas, 
of the Pakas Co., Inc., New York, made a short address on 
tax free alcohol for industrial purposes, and the discussion 
was participated in by Mr. A. M. Spiehler, Rochester, 
N. Y., president of the Manufacturing Perfumers’ Asso- 
ciation, and several others. 

Mr. Warren E. Burns, vice-president of the Compagnie 
Morana, New York, returned on October 31 on the Lusi- 
tania with Mrs. Burns. 


Mr. George V. Gross, 30 Old Slip, New York, American 
representative for Bernard-Escoffier Fils, Grasse, and Mr. 
A. Maschmeijer, Jr., Amsterdam, returned October 31 on 
the Lusitania from a trip to Holland. 


Mr. Williard A. Walsh, secretary and treasurer of the 
Compagnie Morana, New York, who is in charge of the 
company’s Chicago branch, was in New York for a week 
the early part of this month. 


There has been a shift in the out of town representation 
of W. J. Bush & Co., Inc., of this city. Mr. T. L. Keough, 
who formerly covered a part of the New York, New 
Jersey and Connecticut territory, has taken over the man- 
agement of the Chicago branch, 54 West Kinzie street, and 
will take care of the entire State of Illinois, attending to 
the shipment of local orders and to the transaction of 
business in the Middle West region. His place in his old 
field is taken by Mr. Gus Haefner, who, like Mr. Keough, 
was one of the company’s faithful factory staff. Mr. W. A. 
Bush started on November 16 on a tour of the other part 
of the company’s Western territory, including Missouri, 
Nebraska, Kansas, Iowa, Minnesota and Wisconsin. 
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Mr. Edward Hirschfeld, formerly of the De Luxe Co., 
Detroit, Mich., 
Philadelphia on October 4, after having been abroad for 
six months 
of the 


returned from Europe on the steamship 


Mr. Hirschfeld is one of the incorporators 
Novambére Co., of this city, which has a Delaware 
charter and an authorized capitalization of $200,000, and of 
which Mr and Mr. J. 
the other The new company is looking for 
quarters in which to begin business in this city. 


Bernard Novambére T. Osborn are 


incorporators 


A letter received in this city this month stated that Mr 
Stephen H 
abroad, who was with his family in London when the war 
began had returned to his headquarters in Berlin the latter 
part of October, but expected to rejoin Mrs. McFadden in 
London and 


McFadden, representative of Colgate & Co 


soon come to America to spend the winter 


months 


Mr. Austin Colgate, of Colgate & Co., this city, was re- 


elected State Senator from Essex County, New Jersey, 
on November 3 

Mr. O. T 
salesman, gave an interesting account of how he turned the 


extensive advertising of the Colgate concern into business, 


He had a handsome majority, too. 
Atwater, of the Colgate forces, speaking as a 


when called upon to say something at the dinner of the 
New York Advertising Men’s League at the Aldine Club 
on November 5. 

A Jersey City newspaper, in an article about the growth 
of the Colgate concern, says that Colgate settled there 108 
years ago and has kept growing 

Colgate & Montreal, Canada, were 
formally opened on November 5. Mr. W. G. M. Shepherd, 
who is in charge, is the company’s sole agent in the Do- 
minion 


Co.’s new offices in 


The Montreal papers gave considerable space to 
attended by 
other 


the opening, which was prominent business 


men and numerous persons. Refreshments were 


served 
George Lueders & Co., 218 Pearl New York, 
have been appointed sole agents in this country for otto of 


street, 


rose “Rodone,” distilled by the French Distilling Co. of the 
Rose Valley, Karnare & Karlovo, Bulgaria, and 
of roses “J. B. F.,” distilled by Joseph 
Bulgaria 


for otto 
Jatzouroff & Fils, 
Kalofer, The “Rodone” 


the ad 


brand is referred to in 
Lueders & Co., on another 
Further details are 


ertisement of George 


page of this issue. obtainable through 
circulars which describe fully the qualities of these two 
products and which may be obtained from the American 
agents 


4 London exchange says that Sir W. H. Lever, ad- 
dressing a meeting of commercial men at the Column Club, 
Manchester, said he did not think 
depressed. This war had proved their opportunity. He 
believe that the “business as usual,” 
but it might mean more business provided they worked 
more energetically than hitherto. 


business men need be 


did not war meant 
If they wished to multi- 
They 
must work on more scientific lines, and less by rule of 
thumb. In that case the dislocation of trade to-day might 
prove a blessing. 


ply their markets they must prove their superiority. 


In Milwaukee, Wis., the B. J. Johnson Soap Co. has re- 
cently awarded a contract for a new $60,000 building to be 
added to its plant in that city. 
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Steam from a broken pipe caused the death of a work- 
man in the B. T. Babbitt Soap Works, North Bergen, 
NM. J., on October 26. Two other employees were scalded, 
but they managed to crawl out of the vat room in which 
the accident occurred. They were sent to a hospital. 


A cable despatch from London, England, conveys the 
intelligence that Mr. Joseph Fels, the soap manufacturer 
of Philadelphia who died last February, left an English 
estate valued at $615,000. Mr. Fels was a single tax advo- 
cate and his widow, it is understood, is taking a great in- 
terest in the cause of Women’s Suffrage. 


A gang of highwaymen on October 29 held up and got 
736 from two bank messengers who were carrying the 
money to the John T. Stanley Soap Works, in West 30th 
street, near Tenth avenue, New York. Both of the mes- 
sengers, who were soap clerks, were badly bruised and 
were fixed up at a hospital. 


22 
pd 


The bandits escaped in an 
automobile which they had in waiting. 

Mr. Theodore Shipkoff, of Shipkoff & Co., Kazanlik, 
Bulgaria, exporters of Otto of Rose, sailed for home on 
the Duca degli Abruzzi, November 7. 


Mr. Paul Jeancard, of Etablissements Antoine Chiris, 
and Jeancard File Reunis, who is a captain of artillery in 
the French army, was slightly wounded in a recent en- 
gagement, and is now convalescing in a military hospital 
at Lyons. 


Mr. E. J. Kessler, for more than five years manager of 
the manufacturing department of the Powell-Sanders Co., 
Spokane, Wash., has gone to the Stetson-Barret Co., Los 
Angeles, Cal. He is the author of the “Practical Flavoring 
Extract Maker” contributed 
industry for its benefit. 


and has many ideas to the 


Workers on the new subway in Baltimore, Md., while 
delving in the Appleton district recently found a vein of 
talc four feet thick. 

First calendar for 1915, a large and attractive one for 
the wall, comes to this office from the Liverpool, London & 
Globe Insurance Co., Ltd., New York branch at 80 Will- 
iam street. 

A petition in involuntary-bankruptcy has been filed 
against the Magic Soap Co., of Louisville, Ky., by the 
Street Railway Advertising Company, James & Breckler 
and A. A. The total claims aggregate only 
$562. The petitioners allege that the company has been 
transferring property with intent to defraud. 


Franklin 


Au old subscriber writes: “Couldn’t some of your 
scientific readers suggest a way to identify soap in the 
dark? My small boy recently raided the kitchen, and 
ate a piece of yellow soap in mistake for cheese. He 
has never been a friend of soap—few small boys are— 
and the recent incident certainly has not increased his 
liking for this very useful, but evil-tasting, commodity.” 
Tastes differ. We once knew a boy who regularly used 
to eat buck tallow which was used in the works for 
certain purposes; another man had a liking for 
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methylated spirits—when funds were low. Both ought 
to be “’orrible examples,” but the irony of fate has 
decreed they should survive, and are still going strong. 
—Oil and Color Trades Journal. 

Mr. John P. Savage, vice-president of Albert Soaps, 
Ltd., Montreal, Canada, recently said that despite the dis- 
turbance due to the war he could see nothing gloomy in 
the business outlook. There had been a temporary drop 
of 15 per cent., but general conditions were good and im- 
proving. 

Che secret service division of the United States Treas- 
ury Department gives notice of a new counterfeit $10 
United States (buffalo) note. The description follows: 
“Series of 1901; check letter ‘D’; face plate number 2; 
Gabe E. Parker, Register of the Treasury; John Burke, 
Treasurer of the United States; number E780440. This 
counterfeit is apparently printed from photo-lithographic 
plates on two pieces of cheap, thin paper between which 
sild threads have been distributed. The lathe work on this 
counterfeit is poor, particularly on the back, where much 
of the detail is lost in the printing. The figures of the 
Treasury number are too large and too heavy. It is a 
fairly deceptive counterfeit.” 

Foreign trade opportunities are frequently offered 
through the Bureau of Domestic and Foreign Commerce, 
Washington, D. C., to which inquiries and correspondence 
should be addressed, mentioning the number of each, or in- 
quirers can apply at the branch bureaus in the Custom 
House in New York, Chicago, New Orleans or San Fran- 
cisco. Following are recent announcements: , 

No. 14305. Soap-making ingredients—A soap manufac- 
turer in South America informs an American consul that 
he desires to receive offers from manufacturers of resin, 
tallow, greases, and other soap-making ingredients. 

No. 14374. Drugs and chemicals, etc.—A dealer in Italy 
has requested an American consular officer to put him in 
communication with American manufacturers or dealers 
in druggists’ supplies of all kinds, such as chemical and 
toilet preparations, sanitary articles, brushes, combs, alu- 
minum novelties, etc. References are submitted. Corre- 
spondence should be in Italian or French. 

No. 14382. Perfumery, stationery, etc—A Portuguese 
importing firm informs an American consul that it is in 
the market for perfumery, stationery and office supplies, 
and foodstuffs. 

No. 14397 Pharmaceutical preparations, etc.—An 
\merican consular officer in Latin America transmits the 
name and address of a dealer in his district who wishes to 
hear from manufacturers and exporters of pharmaceutical 
preparations, disinfectants, perfumes, toilet brushes, pow- 
ders, and paints. 
English. 

No. 14407. Liquid soap base—An American consular 
officer in Canada reports that a firm in his district desires 
to get into touch with American firms manufacturing liquid 
soap base. 

No. 14,444. Soap materials.—A business man in Italy has 
requested an American consular officer to put him in com- 
munication with American exporters of bone grease and 
fats for soap and candle manufacture. He desires to estab- 
lish exclusive agency rights. References will be furnished. 

No. 14,472. Chemicals, dental supplies, perfumes, etc.— 


Correspondence may be in Spanish or 
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A consul reports that a firm in South America would 
like to correspond with American manufacturers of the 
above articles, and buyers of dry and salted hides, sheep- 
skins, etc. References furnished. may 


be in English. 


Correspondence 


Congressman Herman A. Metz sailed on November 17 
for Rotterdam on the steamship Ryndam. His destination 
is Germany, and his purpose is to arrange, if possible, for 
the shipment to New York of raw materials used in the 
manufacture of dye stuffs. 
that the stocks of essen- 
tial oils stored in bonded warehouses in this port on No- 
vember 1 amounted to $56,276 in value, as against $85,949 
on the same date in 1913. 


Custom House records show 


NEW PRICE LISTS AND PUBLICATIONS. 


TravE NAmes, Supplement No. 3, to Seventh Edition, 
October 1, 1914, compiled and published by the Manufac- 
turing Perfumers’ Association, has been received. 

STAFFORD ALLEN & Ltp., England, 
Ungerer & Co., Pearl street, New York, American repre- 
list, received, gives 
complete range of prices on various commodities manu- 
factured and imported by the house, but, of course, sub- 
should conditions necessitate it. The 
usual market report shows bergamot easier and the situa- 
tion generally fair. 

E. pE HAEN, 


Sons, London, 


sentatives.—October price recently 


ject to alteration 


Inc., 
-From the 
parent house in Germany we have received the “German 


Germany, Pfaltz & Bauer, 


Pearl street, New York, American sole agents 


Seelze, 


White Book” treating of the causes of the European war. 
The house is to be commended for giving circulation to 
this official document and those receiving it cannot fail to 
peruse it with much interest, in saying which we note a 
patrotic action without violating in any way the principles 
of American neutrality, for in our editorial office during 
this conflict visitors can see on display the flags of all na- 
tions, belligerents and others, all arranged alphabetically 
so that none may seem more strongly favored than others 
in the exhibit 

Om Propucts Co., Inc., 17 Battery place, New York, 
Paul O. Hoerning, president—This company is issuing 
copies of an official certificate given by the director of the 
United States Geological Survey, Washington, D. C., in 
which he commends “White Mineral Oil XXX” and con- 
gratulates the company upon its action in putting this 
American-made product upon the market. A sample was 
inspected by the government authorities. 

ScHIMMEL & Co., Miltitz, Germany, Fritzsche Brothers, 
New York, American representatives—A circular to pa- 
trons announces that the New York house has been able 
This 
enables the American representatives to furnish an almost 
complete line of goods from stocks in hand, with many 
prices on the basis that were listed before hostilities began. 
Any advances on the ante-war rates will be due only to in- 
creased freight or insurance charges due to the abnormal 
conditions. 


to obtain new shipments from the parent source. 


PERFUMERS’ ASSOCIATION PROCEEDINGS. 
—We are just in receipt of the proceedings of the twen- 
tieth annual meeting of the Manufacturers’ Perfumers’ 
Association held in this city last April. A full report of 


MANUFACTURING 
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the meeting was published in our issue of last May. The 
Report is quite full, except with regard to the discussion 
of several matters of interest, and in the editing several 
have crept in. The Report contains 186 
pages, including a good index. 

C. B. WoopwortH Sons Co., Rochester, N. Y., send to 
us a circular designed for their trade in which unusual 
values in Woodworth perfumes and package goods are 
offered to merchants. It is concise, with just enough of 
detail and is an attractive appeal to the recipients to push 
their business. 

Green Book ror Buyers.—The new semi-annual edition 
of this compact and useful adjunct to business men is at 
hand from the publisher, the Oil, Paint and Drug Reporter, 
100 William street, New York. 

Arasot Mrc. Co., 100 William street, New York, 
November announcement lays stress upon the value of 
tinnol as a satisfactory adhesive to paste delicate labels on 
tin without discoloring or blotting them. 

Tue Western Druccist, of Chicago, celebrated its 
thirty-fifth anniversary with its October issue, which, in 
the circumstances, contained much matter of interest to its 
readers and to us, a constant observer of its progress in 
pharmaceutical journalism. The “Personal Reminiscences” 
of Mr. George Pierre Engelhard, senior publisher, founder 
and active manager of the journal, formed a chapter of 
peculiarly attractive accomplishments at times in adverse 
conditions which, taken altogether, have made the Western 
Druggist a leader in its field. Congratulations are ex- 
tended heartily. 

Tue Retraw Druccist, of Detroit, makes a confession 
and an explanation in its October issue. It has been, so to 
say, masquerading without telling its readers all about its 
new editor, whose modesty forbid letting them know that 
the improvements in the monthly pabulum offered for their 
edification were due to him. Now some one has broken 
into the front page, in the absence of the modest editor, 
and we learn that Mr. A. C. Herting is the new brains of 
this lively monthly. Mr. Herting has had an experience in 
pharmacy, chemistry and in similar fields which will enable 
him to serve well his clientel and we wish him all success. 


inaccuracies 


in its 


NEW INCORPORATIONS. 


Dame Nature Co., Chicago, Ill., to manufacture toilet 
and proprietary articles, $50,000 capital stock, has been in- 
corporated by B. D’Emo, R. H. Mather and W. A. 
Sheehan. 

H. E. Fry, Inc., dental supplies, $5,000 capital, has been 
incorporated by H. H. Klien, M. L. Welland and A. Amer- 
man, 439 Quincy street, Brooklyn, N. Y. 

Granite City Soap Co., Inc., Newburg, N. Y., manufac- 
ture soaps, toilet and laundry supplies, $150,000 capital 
stock, has been incorporated by H. W. Durgin, J. A. P. 
Ramsdell, of Newburgh, and R. H. Hibbard, of New York. 

Staab Soap Co., Pittsburg, Pa., $40,000 capital stock, has 
been incorporated by Andrew G. Staab, Leo. C. Staab and 
John L. Buerkle. 

Helene Swift’s Beauty Creations Co., Manhattan Bor- 
ough, New York City, manufacture toilet articles, per- 
fumery, chemicals, etc., $2,000 capital, has been incorpo- 
rated by Harry Wolfe, Katherine Wagner and Emma L. 
Faulhaber. 

Boyd Mfg. Co., Birmingham, Ala., manufacture toilet 
articles, $3,000 capital, has been incorporated by C. N. 
Boyd, A. G. Brown and Charles N. Brown. 
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Cythera Toilet Co., Richmond, Va., manufacture and 
sell toilet articles, capital authorized $1,000 to $25,000, has 
been incorporated by W. Johnston Farrow, president; F. 
B. Snyder, secretary and treasurer. 

Lemoret Co., Manhattan Borough, New York, deodo- 
rants, toilet articles and chemicals, capital $2,000, has been 
incorporated by Robert Ellis, George Mooser and Henry 
A. F. Schroeder. 

Star Towel Supply Co., Brooklyn, New York City, man- 
ufacture toilet articles, towels, etc., $5,000 capital, has been 
incorporated by C. N. Hoag, C. H. Hoag and D. Beininger. 

Paper Service Co., of Brooklyn, New York City, manu- 
facture paper and toilet articles and do an advertising 
business, $100,000 capital stock, has been incorporated by 
Paul A. Schechart, and Gouveneur Brown, of Brooklyn, 
and Bertrand F. Bell, of Scarsdale. 

Mione Mfg. Co., soaps, $50,000 capital stock, has been 
incorporated in Delaware by S. H. Burke, B. H. Friel and 
G. M. Purcell, of Wilmington, Del. 

Woolenwash Co., Boston, Mass., cleansing preparations, 
$25,000 capital stock, has been incorporated by W. C. 
Swain, of Belmont; G. T. Carleton and M. D. Carleton, of 
Soston. 

Star Barber Supply Co., Manhattan Borough, New York 
City, manufacture barbers’ supplies and toilet articles, 
$3,000 capital, has been incorporated by Ernestine, William 
and Mildred Fine. 
Sisters Co., 
manufacture 


Borough, New York 
perfumery, underclothing, 
has been incorporated by 
Alexander G. Scheer and 


Manhattan 
cosmetics, 
c., $1,000 capital, 
Boero de Lange, 
Bonny. 


Delange 
City, 
art articles, et 
Albert E. 
Howard R. 


OIL OF PATCHOULY. 


M. LEHMANN. Chem. Ztg., 37, 1589. Oils of recent 
distillation proved to be quite abnormal, showing a lower 
specific gravity and lower optical rotation and a marked 
decrease of solubility in 90 per cent alcohol. The amount 
of oil obtainable from the herb is also decidedly smaller, 
seldom being above 2 per cent. Two of the typically 
abnormal oils showed the following constants: Specific 
gravity 0.935 and 0.937, [a] De —9 to —34, nm 1.505 and 1.507, 
saponification number 4.5 and 6.5, after acetylation 38 and 
42. Both were soluble in 4 to 5 vols. of 90 per cent. 
alcohol. The odor of the oil was especially fine and 
strong. The suspicion that the leaves had been adulterated 
proved to be unfounded. The marked reduction in the 
yield of the oil and the change in the nature of the con- 
stants is probably attributable to atmospheric conditions 
existing during the time of the growth of the herb. For 
the oil of patchouly of the current year the following con- 


stants are proposed: Specific gravity 0.95—0.97, [a] 


40 to —59, m 1.504—1.515, saponification number 4—18, 
after acetylation 35—80, soluble in an equal vol. of 9 
per cent. On the further addition of some 2—5 vols. of 
alcoho! the solution may become turbid but it must again 
become and remain clear after the addition of 6 times the 
vol. of 90 per cent. 


Extraction Process for Essential Oils. 


Essential — perfumes, etc.; Process for the extraction of 
. Meunier. Fr. Pat. 466,273. 

THE alleen is carried out by means of steam under 
reduced pressure in a closed apparatus. For instance, 
in order to purify oil of almonds, the oil is placed with 
water in a vessel connected with a condenser and receiver. 
After exhausting the whole arrangement by means of 2 
pump the vessel is heated. As soon as boiling takes place, 
the pump is disconnected and the distillation allowed to 
proceed. 
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IN MEMORIAM FOR DEPARTED FRIENDS 


ALLEN, WILLIAM C., of Stafford Allen & Sons, essential 
oils, London, England, November, 1908. 

Bootu, Emery T., perfumer, New York, November, 1911. 

BUEDINGEN, CARL, Buedingen Box & Label Co., Roch- 
ester, N. Y., November, 1908. 

CupaHy, MICHAEL, soaps, Chicago, November, 1910. 

De Hagen, Dr. Eucen, De Haen & Co., chemical, Seelze, 
near Hanover, Germany, November, 1911. 

Gowans, JAMEs H., of the Gowans Soap Co., Buffalo, 
Mm. Ye November, 1910. 

HOvENDEN, Ropert, manufacturer of toilet preparations, 
etc., London, England, November, 1908. 

James, Darwin R., of D. R. James & Bro., flavoring ex- 
tracts, etc., New York, November, 1908. 

KELLER, JOHN H., Keller Soap Works, New Orleans, La., 
November, 1908. 

KLINE, MAHLON N., of Smith, Kline & French Co., per- 
fumery, drugs, etc., Philadelphia, Pa., November, 1909. 

LANDER, THOMAS ALBERT, perfume manufacturer, Brook 
lyn, N. Y., November, 1908. 

LaYAT, JosepH M., perfumer, St. Louis, November, 1913. 

LeMERCIER, M., perfumer, November, 1908. 

MULLER, JOHN, soaps, New Orleans, La., November, 1910. 

ScHAEFER, Dr. Louis, of the Schaefer Alkaloidal Works, 
Maywood, N. J., November, 1912. 

Scumipt, Puiip, La Crosse (Wis.) Soap Works, No- 
vember, 1907. 

Sorio, Luict, essential oils, Messina, November, 1913. 

SPrEHLER, ApotpH, of A. M. Spiehler, Inc., perfumes, 
Rochester, N. Y., November, 1909. 


Spurce, Epwarp C., of the Ozone Vanillin Co., Niagara 
Falls, N. Y., November, 1912. . 


THOMPSON, JoHN RATHBONE, of Ladd & Coffin, per- 
fumes, etc., New York, November, 1911. 

WaATTENSCHEIDpT, RupopH, of the Christopher Lipps Co., 
soaps, Baltimore, Md., November, 1910. 

Wieu_e, Rosert, soaps, Ironton, O., November, 1913. 


eapmneretpas: 
OBITUARY NOTES. 


Paul de Spotte, a manufacturer of toilet articles, one of 
the organizers of the Thirteen Club, and for many years 
chairman of the Tammany organization in the old Ninth 
Ward, died November 2 at St. Vincent’s Hospital. He 
was seventy-seven years old, and came to this country in 
1855. He was a member of the New York Press Club and 
editor of the American Hair Dresser. 


James H. Kemp, sixty-four years old, of Cambridge, 
Mass., dropped dead from heart failure November 5. He 
was a soap manufacturer, a partner with his brother, Hor- 
ace G. Kemp, in Lysander Kemp & Sons. He also is sur- 
vived by another brother, Edward E. Kemp, and a sister. 


W. E. Heckman, president of the W. E. Heckman Co., 
soap manufacturers, Covington, Ky., dropped dead on No- 
vember 4. The company was established forty years ago. 
Two brothers, A. C. Heckman and Fred Heckman, survive. 


Miss Sarah Kirkman, second vice-president of Kirkman 
& Son, soap manufacturers, Brooklyn, died November 15 
of old age. She was the daughter of the late John Kirk- 
man, founder of the firm, which subsequently was changed 
into a corporation. 


A RAPID METHOD FOR DETERMINATION OF 
ESSENTIAL OILS IN ALCOHOL. 

By W. B. D. PENNIMAN AND W. W. RANDALL, of the State 
Health Md. 

As the result of series of experiments carried out in 
this laboratory at intervals during several years, a 
method has been devised for the assay of spirits of cam- 
phor and of peppermint, and of the extracts of lemon, 
orange, peppermint, anise and nutmeg, which appears 
to be more rapid and much more accurate than any 
method with we are familiar. The facts which 
form the the method may be grouped under 
three heads, as follows: 

1. Camphor and the several oils enumerated above 
are completely expelled from solution in alcohol, when 


Department, Baltimore, 


which 


basis of 


these solutions are mixed with from four to ten volumes 
[ of calcium chloride. 
2. The separated camphor or oil dissolves with the 


of a strong solution 


greatest ease in low-boiling gasoline, an operation with 
which alcohol, at least in the presence of such a cal- 
cium chloride solution, does not interfere. 

3. Within certain fairly wide limits, the volume of 
the gasoline solution formed is exactly equal to the 
sum of the volumes of the gasoline itself and the solid 
camphor (or oil) which has been dissolved. 

The method here described is by no means entirely 
new. Schmatolla’ noted that when camphor dissolves 
in light petroleum oil, the volume-relation stated in “3” 
obtains. He employed a burette graduated in tenths cc. 
as a measuring apparatus,'and weighed out the camphor 
spirit, which was later precipitated by means of satu- 
rated sodium chloride solution. We have secured better 
results by the use of calcium chloride solution, and pre- 
ter graduated milk bottles and the use of the centrifuge 
as means of accurate measurement of small quantities. 
Arnost’ used a somewhat similar method to determine 
camphor in celluloid, correcting for. alcohol dissolved. 
Chittick*, we have found since these experiments were 
made, used a method similar to ours for peppermint, 
precipitating the oil with water and, by means of a 
blank, correcting for alcohol dissolved. We have not 
found water a satisfactory precipitant, and believe that 
much time can be saved without decrease in accuracy 
by the use of pipettes and the avoidance of weighings. 

The apparatus called for consists simply of several 
accurate full pipettes, a Babcock centrifuge, and one or 
more accurately graduated Babcock milk bottles. If 
the divisions on the neck of the bottle be from 0 to 10, 
then the graduated portion will contain just 2 cc. With 
a magnifying glass the volume of a column of super- 
natant solution in the neck of the bottle can be read 
with accuracy, probably to 0.008, perhaps to 0.004 cc. 

As the volume of gasoline used should not be much 
less than, nor much more than twice as great as that of 
the camphor or oil to be dissolved (if the volume- 
relation mentioned under “3” is to hold good), it is well 
to work with such quantities that not much over 0.5 cc. 
of camphor or oil is to be determined. Thus we have 
found that 5 cc. of the alcohol solution serves well for 
strengths from 5 to 15 per cent.; 10cc. is probably better for 
4 per cent. solutions or anything weaker. The quantity 
of gasoline should in general be somewhat greater than 
that of the oil—Journal of Industrial and Engineering 
Chemistry. 


1Apoth, Zeit., 16, 290; Abstr. Chem. Centr., 1901, 1 (20),1117; J. 
Soc, Chem, Ind., 20 (1901), 756; Allen’s “Commercial Organic 
Analysis” (new ed.), Vol. IV, p. 200. 

2Z. Unter. Nahr, u. Genussm,, 12 (1906), 532; Abstr. J. Soc. Chem. 
Ind., 25, 1169. 

3Proc, Assn. Am. Dairy, Food & Drug Of., 1913, p 
Chem, Abstr., 8 (1914), 1847. 


160;; Abstr. 
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PATENTS AND TRADE MARKS 
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NOTE TO READERS. 

This department is conducted under the general 
supervision of a very competent patent and trade mark 
attorney. This report of patents, trade marks, labels 
and designs is compiled from the official records of the 
Patent Office in Washington, D. C. We include every- 
thing relating to the four co-ordinate branches of the 
essential oil industry, viz.: Perfumes, Soap, Flavoring 
Extracts and Toilet Preparations 

The trade marks shown above are described under 
the heading “Trade Marks Applied For,” and are those 
for which registration has been allowed, but not yet issued 

All inquiries relating to patents, trade marks, labels, 
copyrights, etc., should be addressed to 

PATENT AND TRADE Mark Dept. 


Perfumer Pub. Co 80 Maiden Lane, New York. 


PATENTS GRANTED. 


METHOD OF EMBEDDING THIN 
Mave or GELATIN IN TRANSPARENT 
Kestner, Miilhausen, Germany. Filed 
1913. Serial No. 803,359. (Cl. 25—7.) 
1. A method of embedding thin printed labels made of 

gelatin in cakes of transparent soap, consisting in forming 

in the body of the cake a sheath-shaped slit to receive the 
label, placing the thin gelatin label between two strips of 
stiff paper, inserting the said strips with the label between 
them into the aforesaid slit, withdrawing first one and 
then the other of the said strips, and then passing the cake 


PRINTED LABELS 
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November 26, 
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between pressing rollers to close the slit and force the air 
out of same. 

2. A method of embedding thin printed labels made of 
gelatin in cakes of transparent soap, consisting in forming 
in the body of the cake a sheath-shaped slit to receive the 
label by means of a chisel-like blade formed with cutting 
edges at each side and also at its front end, placing the thin 
gelatin label between two stiff strips of paper which are 
slightly wider than the label and in one of which a number 
of pin-pricks are formed to prevent displacement of the 
label thereon, inserting the said strips with the label be- 
tween them into the aforesaid slit, withdrawing first one 
and then the other of the said strips, and then passing the 
cake between pressing rollers to close the slit and force the 
air out of same 
1,114,067.—TREATMENT oF Ot1xs, Fats, AND THE LikE.—Nils 

Testrup, London, England, assignor to Lever Brothers, 

Ltd., Port Sunlight, England. Filed March 20, 1911 

Serial No. 615,559. (Cl. 87—12.) 

A process for the treatment of fatty matters consist- 
ing in mixing the same with finely divided catalytic metal 
heating the same to an elevated temperature and spraying 
the mixture by injection into an atmosphere of hydrogen. 
1,114,095.—Process or BLeacninc Oms anpd Fats.— 

Charles Baskerville, New York, N. Y. Filed January 24, 

1913. Serial No. 744,046. (Cl. 87—12.) 

1. The process of bleaching oils and fats, which consists 
in treating them with a mixture of an inorganic absorbent 
having the essential qualities of fullers’ earth, and an or- 
ganic absorbent. 

2. The process of bleaching oils and fats, which consists 





THE AMERICAN PERFUMER 


in treating them with a mixture of fullers’ earth and a 
rous organic absorbent. 

3. The process of bleaching oils and fats, which consists 
in treating them with a mixture of fullers’ earth and a 
cellulosic material. 

4. The process of bleaching oils and fats, which consists 
in treating them with an inorganic absorbent, an organic 
absorbent, and an electrolyte. 

5. The process of bleaching oils and fats, which consists 
in treating them with an inorganic absorbent, an organic 
absorbent, and sodium chlorid. 
1,116,613.—Liguip-Soap DispeNserR—Marinus J. C. Ny- 

borg, Minneapolis, Minn. Filed March 14, 1913. Serial 

No. 754,254. (Cl. 221—112.) 

The combination with a soap container, of a bracket 
supporting said container and having a hollow head 
formed with a soap delivery conduit and an obliquely in 
tersecting valve chamber, a spring-pressed plunger valve 
working in said valve chamber and normally closing the 
discharge end of said conduit, a secondary valve for closing 
the upper extremity of said soap conduit, a link connecting 
said secondary valve to said primary valve and causing 
the former to be closed when the latter is opened, and vice 
versa, and a lever pivoted to said supporting bracket and 
connected to the projecting stem of said primary valve, 
the said lever having a portion engageable with the said 
bracket to limit its movement in a direction to open said 
primary valve. 


LABELS REGISTERED. 

18,090.—Title: “S. S. White Cold Cream.” (For Cold 
Cream.) The S. S. White Dental Manufacturing Co., 
Philadelphia, Pa. Filed October 15, 1914. 

18,091.—Title: “S. S. White Cold Cream.” (For Cold 
Cream.) The S. S. White Dental Manufacturing Co., 
Philadelphia, Pa. Filed October 15, 1914. 

18,092.—Title: “S. S. White Tooth Paste.” (For 
Tooth Paste.) The S. S. White Dental Manufacturing 
Co., Philadelphia, Pa. Filed October 15, 1914. 

18,093.—Title: “S. S. White Carbolized Tooth Paste.” 
(For Tooth Paste.) The S. S. White Dental Manufac- 
turing Co., Philadelphia, Pa. Filed October 15, -1914. 

18,094.—Title: “Society-Brown.” (For Face Powder.) 
Charles A. Wolf, Philadelphia, Pa. Filed September 
30, 1914. 


PRINTS REGISTERED. 


“Kirk’s Flake Soap, 
Kirk & Co., 


No. 463.” 
Chicago, Ill. 


(For 


Filed 


3,767.—Title: 
Soap.) James S. 
October 3, 1914. 

3,768.—Title: “Kirk’s Flake Soap, 
Soap.) James S. Kirk & Co., 
October a 1914. 

3,769.—Title : 
Soap.) James S. 
October 3, 1914 

3,770.—Title: “‘Jap Rose ‘The Bubble 
(For Toilet Soap.) James S. Kirk & Co., 
Filed October 17, 1914 

3,783.—Title: “Jap Rose ‘The Instant Lathey’ Soap.” 
(For Toilet Soap.) James S. Kirk & Co., Chicago, Ill 
Filed October 22, 1914. 


No. 464.” 
Chicago, IIl. 


(For 
Filed 


“Kirk’s Flake Soap, No. 461.” 
Kirk & Co., Chicago, Il 


( For 
Filed 


Bath’ Soap.” 
Chicago, Ill. 


TRADE MARK REGISTRATIONS GRANTED. 


101.006. 

Thomas W. S$ 

Filed June 10, 
September 1, 1914. 

101,024.—Certain Named 
tions tor Toilet Purposes. 
Moines, Iowa 

Filed July 6, 1914. 
September 1, 1914. 

101,028.—Antiseptic Disinfectant, Same Being a Chem 
ical Compound in the Form of a Paste-—Aachen Chem- 
ical Co., Pierre, S. D., and Chicago, III. 

Filed May 11, 1914. Serial No. 78,181. 
September 8, 1914. 

101,048.—Sesame-Oil.—Purabla Oil Co., 
boken, N. J., and Blue Point, N. Y. 

Filed March 25, 1914. Serial No. 76,946 
September 1, 1914. 


Toilet Powder, Face Powder and Perfumes 
Phillips, New York, N. Y. 
1914. Serial No. 78,958 Published 

Pharmaceutical Prepara- 
-Mordecai M. Willson, Des 
No. 79,590. 


Serial Published 


Published 
West Ho- 


Published 


255 


101,054.—Olive Oil.—Antonio 


Filed November 9, 1912. 
lished September 1, 1914. 


101,062.—Disinfectants.—George Starr White, Inc., 
Yonkers, N. Y., Danbury, Conn., and Los Angeles, Cal. 
Filed July 28, 1914. Serial No. 80,141. Published 
September 8, 1914. 
101,063.—Antiseptic Lotion, Tooth Paste 
Cream.—Horace Wilcox, Wakefield, R. I 
Filed August 5, 1913. Serial No. 72,180 
September 8, 1914. 
101,066.—Certain 
Terre Haute, Ind 
Filed May 19, 1914. 
September 1, 1914 
101,075.—Mentholated Egg-Shampoo 
ward A. McGinnis, Pittsburgh, Pa 
Filed November 22, 1913. 
lished September 8, 1914. 
101,091.—Soap.—Geo. Borgefeldt 
se 
Filed September 22, 1910. 
lished September 8, 1914. 
101,093.—Soaps and Soap Powders.—Colgate & Co., 
Jersey City, N. J., and New York, N. Y 
Filed June 27, 1914. Serial No. 79,403 
September 8, 1914. 
101,098.— Vegetable Oil Soap, Mechanics’ Soap and 
Metal Polish—The Hawkeye Oil Co., Waterloo, Iowa. 
File June 18, 1914. Serial No. 79,193 Published 
September 8, 1914 
101,099.—Cleaning Compound.—The Hike-Dirt Manu- 
facturing Co., Ltd., Grove City, Pa 
Filed March 6, 1914. Serial No 
September 8, 1914. 
101,104.—Soap, Cleanser and Metal 
facturers and Retailers Co., Chicago, III 
Filed May 31, 1913. Serial No. 70,794 
September 8, 1914 
101,108.- Soap.—Peet 
Kan. 
Filed May 23, 
September 8, 1914. 
101,114.—Soaps.—E. Wertheimer & Cie., Paris 
Filed May 24, 1912. Serial No. 63,761 
September 8, 1914 
101,115.—Toilet Soap.—E. Wertheimer et Cie, 
France. 
Filed January 8, 1914. 
September 8, 1914. 
100,260.—Antiseptics, Disinfectants 
-Bristol-Myers Co., New York, N. Y 
Filed July 2, 1914 Serial No. 79,509 
August 11, 1914. 
100,281.—Shaving Lotions, Glove 
operative Drug Manufacturing Co 
name American Drug Mfg. Co.), 
Filed July 7, 1913. Serial No 
August 11, 1914. 
100,314.—Washing 
gent for Laundry 
cago, Ill 
Filed February 28, 
\ugust 11, 1914. 
100,354.—Hair 
St Louis, Mo 
Filed July 13, 
August 11, 1914. 
100,365.—Perfumery 
Yours. i; . ws 
Filed July 8 
August 11, 1914. 
100,371.—Perfumes, Toilet Powders 
Melba Manufacturing Co., Chicago, III 
Filed June 15, 1914. Serial No. 79,118. 
August 11, 1914. 
100,389.—Hair Tonics and Hair 
Pharmacal Co., Inc., New York, N. Y 
Filed July 10, 1914. Serial No. 
August 11, 1914. 


i. ae é 
Pub- 


Utica, 
66,788. 


Sisti, 
Serial No. 


and Cold 


Published 


Named Foods. Hulman & Co.,, 


Serial No. 78, 86. 


Published 
Cream.—Ed- 


Serial No. 74,142. Pub- 


& Co York, 


Serial No. 51,92 Pub- 


Published 


76,401 Published 


Polish.—Manu- 


Published 


gros. Mfg. Ci City, 


Kansas 


1914. Serial No. 78,505 Published 
France. 


Published 
Paris, 
Serial No. 75,042. Published 


and Deodorants. 





Pub ished 


Cleaner.—Co- 
(now by change of 

Jackson, Tenn. 
71,555 Published 


and Washing 


Fitzpatrick Bros., 


Deter 
Chi- 


Compound 
Purposes.- 


1914. Serial No. 76,237. Published 


Tonic.—Koken Barbers’ Supply Co., 


1914. Serial No. 79,760 Published 


George Lueders & Co., New 


1914. Serial No. 79,639 Published 


and Creams.— 
Published 
Dyes.—Orinoka 


79,696 Published 
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100,390.—W ashing 
New York, N. Y. 
Filed May 2, 
August 11, 1914. 
100,403.—Soaps.—The 

Ohio. 
Filed April 29, 1914. 
August 11, 1914. 
100,443.—Perfumes, Face Powders and Toilet Waters. 
—Frederick Stearns & Co., Detroit, Mich. 
Filed July 6, 1914. Serial No. 79,586. 
August 11, 1914. 
100,469.—Certain Detergent Preparation—Charles A. 
Winter, Rahway, N. J. 
Filed February 28, 
lished August 11, 1914. 
100,480.—Perfume, Toilet Water, Talcum 
Complexion Powder and Cold Cream.—The 
Chemical Co., New Haven, Conn. 
Filed July 16, 1914. Serial No. 
August 18, 1914. 
100,487.—Perfumery, Cosmetic 
Hair, Mouth and Teeth.—P 
burg, Germany 
Filed July 7, 
August 18, 1914 
100,497.—Talcum Powder. 
York, N. Y. 
Filed June 1, 
August 18, 1914 
100,512.—Tooth-Wash and Antiseptic Solution, Eye 
Remedy.—The Consolidated Drug Co., Inc., Washing- 
ton, D. C. 
Filed April 27, 
August 18, 1914 
100,552.—Nail Polish 
Filed July 16, 1914. 
August 18, 1914. 
100,561.—Certain Named Pharmaceutical Prepara- 
tions—Koken Barbers’ Supply Co., St. Louis, Mo. 
Filed February 10, 1914. Serial No. 75,822. Published 
August 18, 1914. 
100,607.—Toilet 
Baton Rouge, La. 
Filed May L, 
August 18, 1914 
100,614.— Dog 
Filed May 27, 
August 18, 1914. 
100,616—Soap for Laundry Purposes.—The Procter 
& Gamble Co., Ivorydale and Cincinnati, Ohio. 
Filed April 28, 1914. Serial No. 77,845. Published 
August 18, 1914. 
100,651.—Certain Named 
ceutical Preparations.—C. C 
Ohio. 
Filed August 9, 1913. 
August 11, 1914. 
100,664.—Soap. 
Filed June 22, 
August 18, 1914. 
100,669.— Perfumery, Toilet Waters and Face Tints 
—E. Wertheimer ect Cie., Paris, France. 
Filed May 24, 1912. Serial No. 63,762. 
August 11, 1914. 
100,670.—Perfumery and Face Tints.—E. Wertheimer 
et Cie., Paris, France. 
Filed May 24, 1912. 
August 18, 1914. 
100,739.—Canned Olive Oil, Fruits and Vegetables. 
—Michelle Ajello, Brooklyn, N. Y. 
Filed July 2, 1914. Serial No. 79,502. 
August 25, 1914. 
100,775.—Foot Powder Composition—Frank Dedek, 
Chicago, II. 
Filed June 24, 1914 79,325. Published 
August 25, 1914. 
100,785.—Cold Cream.—William A. Fahrenwald, New 
York, N. Y. 
Filed July 2, 1914. No. 79,514. Published 
August 25, 1914. 
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Published 


Hudnut, 


No. 79,851. 


Richard 
Serial 


Powder.—H. C. Paulsen & Son, 
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100,818.—Certain Named Foods.—Hawks, Incorporated, 
Bloomington, III. 

Filed May 28, 1914. Serial No. 78,617. 
August 18, 1914. 

100,819.—Flavoring Extracts for Foods.—B. 
& Co., Chicago, III. 

Filed July 15, 1914. 
August 25, 1914. 

100,841.—Certain Essences, Oils and Flavors Used in 
Extracts, and Flavoring Extract for Foods.—H. Kohn- 
stamm & Co., New York, N. Y. 

Filed June 10, 1914. Serial No. 78,947. 
August 25, 1914. 

100,899.—Massage and 
Ointment.—Howard Schauermann, 
phia, Pa. 

Filed July 8, 


No. 79,647. 

August 25, 1914. 

100,903.—Foot Tablet for Relief of Foot Affections. 
—Spero Chemical Co., Cleveland, Ohio. 

Filed July 11, 1914. Serial No. 79,741. 
August 25, 1914. 

100,906.—Salves, Ointments, Liniments 
Soap.—Charles M. Stein, New York, N. Y. 

Filed June 23, 1914. Serial No. 79,305. 
August 25, 1914. 

100,926.—Powdered Preparation Made from Fruits 
and Flowers to Be Used as a Food-Flavoring.—G. 
Washington Coffee Refining Co., New York, N. Y. 

Filed July 18, 1914. Serial No. 79,923. Published 
August 25, 1914. 

100,932.—Detergent Compound for Cleaning and 
Renovating Varnished Surfaces.—Werner-Service Mfg. 
Ce... Jersey City, N. iz. 

Filed March 15, 1913. 
August 18, 1914. 

100,945.—Shampoo Preparations.—The 
Therox Co., Chicago, III. 

Filed February 10, 1912. 
lished April 16, 1912. 

100,950.—Scalp Salves and Hair-Restoring Applica- 
tions.—Johanna Bloch, New York, N. Y. 

Filed April 19, 1913. Serial No. 69,915. 
September 1, 1914. 


Published 
Heller 


Serial No. 79,808. Published 


Published 
Skin 


George 


Cream and Antiseptic 


Philadel- 


1914. Serial Published 


Published 
and Tooth 
Published 


Serial No. 69,069. Published 


American 


Serial No. 61,410. Pub- 


Published 


TRADE-MARK REGISTRATIONS RECEIVED. 
11,597.—Certain Pharmaceutical Preparations.—Allen 
& Hanbury’s, London, England (The Allen & Hanburys 
Co., Limited, assignee). 
Registered November 4, 
4, 1914. 


1884. 


Renewed November 


—— ng 


TRADE-MARK REGISTRATIONS APPLIED FOR. 

64,809.—Faxon, Williams & Faxon, Buffalo, N. Y. (Filed 
July 18, 1912. Published November 3, 1914. Claims use 
since June 1, 1904.)—A detergent cleaning preparation. 

68,287.—Joseph Petrocelli & Co., New York, N. Y. (Filed 
February 2, 1913. Published November 3, 1914. Claims 
use since March 1, 1909.. The picture shown on the draw- 
ing being fanciful.)—Cotton salad-oil flavored with olive 
oil. 

72,055.—Chas. F. Bartenfeld, Lorain, Ohio. (Filed July 
31, 1913. Published October 20, 1914. Claims use since 
the 23rd day of June, 1913.)—Laundry and toilet soap. 

72,529.—Lautz Bros. & Co., Buffalo, N. Y. (Filed August 
26, 1913. Published November 3, 1914. Claims use since 
December 30, 1913.)—Soap. 

72,679.—South Texas Drug Co., San Antonio, Texas. 
(Filed September 4, 1913. Published October 20, 1914. 
Claims use since the 23rd day of June, 1913.)—Hair oil, 
witch hazel, etc. 

72,711.—United Labys. Co., Chicago, Ill. (Filed Sep- 
tember 6, 1913. Published October 27, 1914. Claims use 
since June 8, 1913.)—Face powders, face creams, face 
liquids, rouge, toilet waters, hair dressing, hair tonic, tooth 
pastes, tooth powders, nail polish, nail enamel, nail bleach, 
smelling salts, bath salts, ammonia, and bath powders. 

72,834.—Chemische Fabrik Stockhausen & Cie, Krefeld, 
Germany. (Filed September 13, 1913. Published Novem- 
ber 10, 1914. Claims use since October 13, 1909.)—Solids, 
liquids, or pastes for washing and cleaning purposes. 
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73,436.—Allen & Lewis, Portland, Ore. (Filed October 
17, 1913. Published November 3, 1914. Claims use since 
January 1, 1899.)—Olive oil, flavoring extracts for foods, 
etc. 

75,276.—Block & Co., of New York, Inc., New York, 
N. Y. (Filed January 19, 1914. Published November 3, 
1914. Claims use since January 2, 1913.)—Shaving cream, 
shaving powder, shaving paste, shaving lotion, and shaving 
soap in stick form. 

76,191.—Orona Mfg. Co., Boston, Mass. (Filed Febru- 
ary 26, 1914. Published November 3, 1914. Claims use 
since July, 1910.)—Soaps and cleansing preparations. 

76,878.—Eva Isabell Simons, San Francisco, Cal. (Filed 
March 23, 1914. Published November 10, 1914. Claims 
use since the 15th day of November, 1913.)—Toilet creams, 
toilet liquids for softening, clarifying, building up, and 
beautifying the skin, liquid hair wash to strengthen and 
restore natural luster to the hair, liquid bleach for finger 
nails, tooth powder, hair powder. 

77,224.—The C. B. Woodworth Sons Co., Rochester, N. Y. 
(Filed April 4, 1914. Published November 3, 1914. Claims 
use since January 5, 1914.)—Perfumes, toilet waters, tal- 
cum powder and toilet creams. 

77,/74.—Cornelius W. Dore, San Jose, Cal. (Filed April 
27, 1914. Published November 10, 1914. Claims use since 
February 15, 1913.)—Toilet creams, toilet powders, hair 
tonic, etc. 

77,943.—John H. Wood Co., Philadelphia, Pa. (Filed 
May 1, 1914. Published October 20, 1914. Claims use 
since December 1, 1913.)—Sage-Quinin hair tonic, per- 
fumery and toilet water, face powder, deodorant, toilet 
cream, almond cream, cold cream and massage cream. 

78,340.—Swift & Co., Chicago, Ill. (Filed May 16, 1914. 
Published October 20, 1914. Claims use since May 4, 1914. 
Exclusive use of the words “Swift’s Quick Naptha” is 
hereby disclaimed.)—A cold water soap. 

78,426.—John T. Stanley, New York, N. Y. (Filed May 
20, 1914. Under ten-year proviso. Published November 
3, 1914. Claims use since the year 1798.)—Toilet soaps. 

78,962.—Arthur A. E. Rhodes, Lowell, Mass. (Filed 
June 10, 1914. Published November 10, 1914. Claims use 
since June 1, 1914.)—Hair color imparter, hair lotion, 
scalp salve, massage cream. 

79,116—J. S. Merrell Drug Co., St. Louis, Mo. 
June 15, 1914. Published November 3, 1914. 
since May 15, 1914.)—Soap. 

79,400.—Irving McEwen, Omaha, Neb. (Filed June 27, 
1914. Published November 10, 1914. Claims use since 
April 20, 1914.)—Skin soap, liquid soap, liquid tar soap, 
castile soap, toilet soap, powdered toilet soap, bath soap, 
tar soap, shaving soap and glycerin soap. 

79,614.—J. E. Snyder, Portsmouth, Ohio. 
1914. Published November 10, 1914. 
or about June 1, 1914. No claim being made to the geo- 
graphical term “Hindu.” The portrait shown is that of my 
wife, Mrs. Cora Snyder.)—A hair curling fluid. 

79,801.—Derma Viva Co., Chicago, Ill. (Filed July 15, 
1914. Published October 27, 1914. Claims use since May 
15, 1891.)—Hair tonic, depilatories, cold cream and face 
powders. 

79,866.—George W. Collins, Coffeyville, 
July 17, 1914. Published November 3, 1914. 
since July 13, 1914.)—Hair tonic, ete. 

79,992.—Regents Merc. Corp., St. Louis, Mo. 
22, 1914. Published October 20, 1914. 
October 1, 1911.) 


(Filed 
Claims use 


(Filed July 7, 
Claims use since on 


Kan. (Filed 
Claims use 


(Filed July 
Claims use since 
Medicinal and toilet soaps. 

80,013.—Fred L. Norton & West Corp., Binghamton, 
N. Y. (Filed July 23, 1914. Published October 20, 1914. 
Claims use since May 7, 1913.)—Olive oil, etc. 

80,047.—Yozo Co., Chattanooga, Tenn. (Filed July 24, 
1914. Published October 20, 1914. Claims use since May 
22, 1914.)—Soap and shaving soap. 

80,086.—W. J. Bush & Co., Inc., New York, N. Y. (Filed 
July 27, 1914. Published November 3, 1914. Claims use 
since July 13, 1914.)—Flavoring extracts for food. 

80,265.—Francois Bosano, Marseille, France. (Filed 
August 3, 1914. Published November 3, 1914. Claims use 
since April 3, 1914.)—Dentrifices, including dental powders, 
pastes, elixirs, soaps. 

80,272.—Merry Cleanser Co., Almota, Wash. (Filed 
August 3, 1914. Published October 20, 1914. Claims use 
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since May 21, 1914.)—Washing powder for kettles, pots, 
fabric, earthenware vessels, and the like. 

80,311.—Horace Wilcox, Wakefield R. I. (Filed August 
4, 1914. Published October 20, 1914, Claims use since 
September 9, 1912.)—Shaving cream and toilet soap. 

80,431.—Max Gliick, New York, N. Y. (Filed August 
10, 1914. Published November 3, 1914. Claims use since 
January, 1914.)—Dental cream, mouth wash, etc. 

80,447.—Thomas Harley Snyder, Cincinnati, Ohio. 
(Filed August 10, 1914. Published October 20, 1914. 
Claims use since April 20, 1914.)—A shampooing prepara- 
tion. 

80,459.—Interstate Cotton Oil Refining Co., Sherman, 
Texas. (Filed August 11, 1914. Published November 10, 
1914. Claims use since July 13, 1914.)—Soap. 

80,585.—J. L. Grossmith, London, England. (Filed 
August 15, 1914. Published November 3, 1914. Claims use 
since September 30, 1913.)—Perfume, face powder, dental 
cream, toilet cream, toilet water, hair lotion, bath crystals, 
brilliantine, sachet powders, etc. 

80,587.—Henry J. Kohl, Collingdale, Pa. (Filed August 
15, 1914. Published October 20, 1914. Claims use since in 
or about the month of July, 1907.)—Soap. 

80,743.—Marie Lawlor, New York, N. Y. (Filed August 
22, 1914. Published October 20, 1914. Claims use since 
the lst day of March, 1914.)—Hair tonics, dandruff lotions, 
pomade and hair dressings. 

80,854.—Charles Monroe Foster, Bellingham, 
(Filed August 28, 1914. Published October 20, 1914. 
Claims use since April 1, 1914. The bust picture in the 
drawing represents an imaginary person.)—Dry-shampoo 
preparations. 

80,946.—Bertha Uberall, Philadelphia, Pa. 
tember 2, 1914. Published October 20, 1914. 
since August 1, 1912. 
signature. )—Hair tonic. 

81,005.—New Orleans Fruit Imp. Co., New Orleans, La. 
(Filed September 5, 1914. Published November 10, 1914. 
Claims use since July 1, 1914. Comprising the words 
“Mona Lisa” and the representation of a female bust with- 
in an oval.)—Olive oil. 

81,028.—William H. Black, New York, N. Y. 
September 8, 1914. Published October 20, 1914. 
use since April 6, 1914.)—Hair tonic, etc. 

81,128—The Cudahy Packing Co., Chicago, IIl. 
September 9, 1914. Published November 10, 1914. 
use since August 20, 1914.)\—Washing powder. 

81,322——Herman R. Melster, Jacksonville, Fla. (Filed 
September 18, 1914. Published November 3, 1914. Claims 
use since February 18, 1914.)—Non-alcoholic carbonated 
beverages and syrups and flavoring extracts used in the 
manufacture of the same. 

81,400.—Roger S. Allan, Louisville, Ky. 
ber 22, 1914. 
June 1, 
water. 


Wash. 


(Filed Sep- 
Claims use 
Consisting of a facsimile of my 


(Filed 


Claims 


(Filed 


Claims 


(Filed Septem- 
Published October 27, 1914. Claims use since 
1905.)—Tooth paste, talcum powder and toilet 


81,522—The Morey Merc. Co., Denver, Col. (Filed 
September 28, 1914. Published November 10, 1914. Claims 
use since August 7, 1914.)—Soap. 

81,687.—Richard Hudnut, New York, N. Y. (Filed Oc- 
tober 6, 1914. Published November 10, 1914. Claims use 
since May 15, 1893.)—Soap, solid and liquid. 

81,773.—Republic Chem. Prod. Co., Chicago, Ill. (Filed 
October 9, 1914. Published November 10, 1914. Claims 
use since September 28, 1914.)—Deodorizer and antiseptic. 


TRADE MARKS IN ENGLAND. 
(From the Trade-Marks Journal.) 


“Dentorps,” for all goods. By the Dental Manufactur- 
ing Company, Ltd., Newman street, London, W. 360,304. 

Russian characters meaning “Lux,” for medicinal chemi- 
cals, goods and for perfumery, etc. “Camera,” for goods. 
By Lever Bros., Ltd., Port Sunlight. 361,285/6/7/8/9/90, 
361,821. 

“EBRAB,” 
L’Emulsior 
362,193. 

“DentitH,” for a preparation for cleaning artificial den- 
tures. By F. Macrill, 44 Church street, Marple, Cheshire 
361,478. 


for perfumery, etc. By Société Anonyme 
des Indes, 346 Rue Saint-Honoré, Paris. 
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FOREIGN CORRESPONDENCE AND MARKET REPORT 


BRITISH HONDURAS. 


AMERICAN Trapve.—Consul William L. Avery, at Belize, 
reports that his district imported in 1913 perfumery valued 
at $5,268 from the United States, being a decrease of $724 
a 1912. In 1913 soaps were valued at $7,434, a gain of 

1,371 


ENGLAND. 


A. & F. Pears, Ltp.—The net profit made for the year 
to June 30 was £61,640, to which is added £36,608 brought 
forward. A dividend for the half-year at the rate of 12 
per cent. on the ordinary shares, making 10 per cent. for 
the year, is to be paid (the same as a year ago), £10,000 
is carried to reserve, and £34,249 forward. Since the close 
of the year an arrangement has been made with Lever 
Brothers; the existing ordinary shares have become 12 
per cent. cumulative preferred ordinary shares, and there 
have been created and issued to Lever Brothers 150,000 
new ordinary shares of £1 each. The proceeds of the new 
capital and of certain of the company’s investments which 
have been invested in cumulative preferred ordinary shares 
of Lever Brothers should assure this company an ad 
tional income on investments of £27,603 per annum, and the 
directors consider the company is now in an exceptionally 
strong position. 


FRANCE. 

Wuo Is Tuis PerrumMER?—A Bordeaux paper tells of 
one of the wounded German prisoners in a local hospital, 
in whom the paper’s representative recognized a_per- 
fumery man whom he used to know in the German quarter 
around the Faubourg-Poissonniére, Paris. At Cologne 
when the war broke out, this German joined his regiment 
at Chemnitz on August 5. He had been at the siege of 
Liége, fought the British at Mons, faced a bayonet-charge 
of Turcos, crossed the Aisne in imminent danger of 
drowning, and escaped without a scratch till struck down 
at Lagny. He was thus captured and sent to Bordeaux. 
As a soldier he had nothing to grumble about, but as a 
perfumer he was ruined, and he thought whoever was re 
sponsible for the war ought to be hanged. 


INDIA. 

SANDALWoop OU It is 1 red that, owing to the neces 
sary absence of the agents for German essential oil dis- 
tillers from India, the Indian Government authorities have 
decided that there will be no sandalwood auctions this 
year, as it is considered that without this competition the 
prices bid would be very low. If this be true, it is to be 
remembered that the wood must still be cut, and will in all 
probability be sold at reasonable prices on private terms 


Toret Goops.—Recent consular advices are that there 
is a demand in Southern India for standard toilet requisites 
of American manufacture, such as perfumes, lotions, talc 
powders, soaps, sponges and dressing-table accessories, and 
that by proper effort the present trade in such commodi- 
ties could be largely increased 


ITALY. 

Ouive Crop or Tuscany.—Consul Benjamin F. Chase, 
Leghorn, October 13, reports: The olive crop of 1914-15 
for all of Tuscany is estimated to average, with a tendency 
to increase, the 1913-14 crop, which, according to last satis- 
tics, produced 106,400 tons of olives, producing 5,204,159 
gallons of oil. 

The cold winter and dry summer, though having some 
what reduced the very promising crop as to quantity, have 
much prevented the development and spreading of the olive 


(Continued on page 260.) 


THE DOMESTIC MARKET. 


Further noteworthy recessions have occurred in almost 
all parts of the raw material markets within the month, as 
a natural consequence of fairly liberal replenishing of spot 
stocks with goods produced abroad as well as with those 
gathered and made in this country. In augmenting domes- 
tic supplies of the materials used in perfume, soap and 
extract making, a heavy diminution in the takings by 
European consumers, due to the distracting and disastrous 
effects of the European war, has played an important part, 
by including holders of these commedities in the primary 
centers abroad to send their goods here in greater quan- 
tities than would be shipped to this country if the demands 
of the foreign manufacturers of finished products were of 
normal proportions 

Though no direct shipments of German and Austrian 
goods have yet been attempted, a majority of the com- 
modities produced in this Teutonic territory are now being 
sent to the United States through such neutral ports as 
Rotterdam, Copenhagen and Genoa and even the synthetic 
products of Germany are again available here. Even prior 
to the return of the steamship Matanzas to this port from 
Rotterdam, with a heavy cargo of coal tar products, which 
had been arranged for by a special committee of American 
chemists, it was demonstrated repeatedly that these goods 
could be shipped successfully from the manufacturing plants 
along the Rhine to the leading ports of Holland and theice 
in ships of the Holland-American line to this country. 

Once more pre-eminent among the articles whose prices 
have been marked down of late are the Messina essences 
and such American products as peppermint and spearmint 
oils. With additional receipts and a seasonable slackening 
of the demand, local importers and other handlers have 
lowered their prices for lemon oil from $2.50 to $1.60, while 
dropping their quotations for most brands of sweet Italian 
orange oil from $2.50 to $2 and those for bergamot oil from 
$5.50 to $4.50. A recent rally in the Sicilian markets for 
these essences has not yet been reflected here. 

Peppermint oil have been marked down further, as the 
export demand has fallen off and domestic markets have 
been flooded with the 1914 “bumper” crop goods, and is 
now being quoted at $1.75 for most brands in tins while 
one-well-known brand prepared in bottles is being offered 
at $2.65. Spearmint oil has been lowered similarly from 
$2.75 to $2 

Artificial wintergreen oil, or methyl salicylate, has been 
marked down heavily within the interval. 

Menthol has also been offered down continuously during 
the month, with a liberal augmenting of spot stocks, and is 
now available in case lots at $2.75 and in jobbing quan- 
tities at $2.80@2.90, although commanding $3 a month ago. 

Liquid styrax, however, has been advanced materially of 
late as it has become apparent that increasing difficulties 
will be experienced in shipping this product from Austria 
since Turkey has become a participant in the war 


BEANS. 


Although there has been no noteworthy advance in prices 
asked for vanilla beans, the market for all descriptions has 
been strengthened still further within the month by con- 
tinued revolutionary activities in Mexico, the lack of neces 
sary financial accommodations and a raising of the export 
tax there on November 1 from two pesos to two dollars 
gold, per kilo, which have interferred seriously with busi- 
ness in Mexican beans, as well as by the action of the 
French colonial government in restricting shipments from 
the colonies so as virtually to exclude exports of Bourbon 
beans and, last but not least, by a complete cessation of 
shipments of Tahiti beans from the island of their produc- 
tion, following the bombardment of Papeete by a German 
cruiser. Local stocks of Mexican beans were augmented 
by the receipt of about 100 cases immediately prior to 
November 1, but have since then been greatly reduced by 
the heavy buying operations of extract makers. 
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PRICES IN THE NEW YORK MARKET 


(The following quotations should be deemed merely nominal, in view of the constant revisions still under 
way in consequence of the general European war.) 


ESSENTIAL OILS. 


Almond, Bitter.......per Ib. 
Pah Bowes teheas 
Artificial 


Sweet True ........ 


Peach-Kernel 
Amber, Crude 
- Rectified 
Anise 


“ 


Lead free..... 
Bay, Porto Rico 
Bay 

Bergamot, 35%-36% 
Birch (Sweet) 


Bois de Rose, Femelle. . 


Cajeput 
Camphor 
Caraway Seed 
Cardamon 


Cassia, 75-80%, Technical... 
= Lead free 
" Redistilled ....... 
Cees BARE ications 
. Wo.wd 
Cinnamon, Ceylon 
Citronella, Ceylon 
Citronella, Java .... 
Cloves 
NE ib diatn's nsanks a&ées 
Coriander 
Croton 
Cubebs 


Erigeron 


Eucalyptus, Australian, 70%. 


Fennel, Sweet 
Geranium, Africa 
‘. Bourbon 
e Turkish 
Ginger .. 
Gingergrass 


Hemlock 


Juniper Berries, twice rect... 


Kananga, Java 
Lavender, English 
Cultivated 
Fleurs 
(Spike) 
Lemon 
Lemongrass 
Limes, expressed 
- distilled 
Linaloe 
Mace, distilled 
Mustard Seed, gen 
5 artificial 


.$5.50-7.50 
5.50-7.00 

1.50 

.85-1.10 

40 

.16 

30 

2.00-2.10 

2.20-2.30 

2.90-295 

2.75 

4.50 

; 2.00 

4.50-5.00 

35 

1.00-1.20 

.20 

1.60-2.00 

32.00 

3.50 

1.00 

1.15 

1.50 

ao 

18 

8.00 

.60 

1.50 

1.25 

1.00 

7.00 

1.10 

3.25 

1.50 

60 

2.50 

6.00 

5.00 

4.50 

5.00 

2.00 

60 


1.60 
3.50 
21.00 
6.00 
4.25 
1.60 
1.60 
. 1.40-1.50 
2.50 
1.75 
3.50 
1.00 
8.50 


.. 2.75-3.00 


sdevaveds .20 
we eee e-45.00-55.00 
20.00 
1.00 
7.00 
3.50 
2.00 
.40-.60 
5.00 


Mirbane, rect...... 


Neroli petale 
“ artificial 
Nutmeg 
Opoponax 
Orange, bitter 
sweet 
Origanum ; 
Orris Root, contrete.. 


“ “ 


. (o0z.) 
- (0z.) 
28.50-45.00 

4.75 
3.79 
1.75 
3.85 
8.00 
2.25 
12.50-16.00 
1.25 

795 

4.50 

5.50 

1.60 

27 

65 
2.00-2.50 
2.00 


ec 
Jd 


absolute 


Patchouly 

Pennyroyal 

Peppermint aren a 
South American. 
French 

Pimento .. 


Petit Grain, 


Rosemary, French 
yf 


Spanish 


Sandalwood, East India 
. West India. . 
Sassafras, artificial 
’ natural 

NN esiconeh aeMaecss 

Spearmint 

Spruce 
3.75 
1.60 
2.00 
12.00 

. ..35.00-40.00 
4.50 
3.00 


Thyme, red 
" white 
Vetivert, Bourbon 
Indian 
Wintergreen, genuine 
Wormwood 
Ylang- Ylang 

AROMATIC 
Amyl Salicylate 
Anethol 


Anisic 


CHEMICALS 
2.50 
5.00 
3.00 
1.50 
1.50 
2.00 
6.50 
2.00 
3.50 
20.00 
450 
2.50 
2.50 
1.00 
3.00 
5.00 
3.00 
3.75 


Aldehyde .. 
Acetate . 
Benzoate 
Acid 
Alcohol 
Aldehyde 


Benzyl 


Cinnamic 


Citral 

Citronellol 
Cumarin 
Diphenylmethane 
Diphenyl-oxide 
Eucalyptol 
Eugenol 
Geraniol 
Heliotropine ... 


Iso-Eugenol 


6.00 

8.00 

8.00 

1.20 
.15.00-20.00 
15.00 
2.50-3.00 
.15.00-20.00 
40@.50 

60 

7.00 

40 


RE uta cacrwewes 

Linalyl Acetate 

Methyl Anthranilate 

Salicylate 

Musk Ambrette 
Ketone 
Xylene 

Phenylethylic Alcohol 

Safrol 

Terpineol . 

CThymol .. 


Vanillin 


BEANS 
Angostura..... 
Para 


$1.75 
1.00 
Vanilla Beans, Mexican ..... 4.50-5.50 
. ey Cut. 3.50-4.50 
. 3.50-4.50 
. 2.35-2.50 


Tonka Beans, 


3ourbon 
Tahiti 


SUNDRIES 
Ambergis, black .....(0z.) 15.00-20.00 
, “  25.00-27.50 
10 


2.00 
... (gal) 2.65-3.10 


Chalk precipitated 
Civit, horns 
Cologne Spirit ..... 
Menthol 


2.75 


10.00 
18.00 
19.00 
“ 25.00-29.00 
..« 4.00-5.00 


.28 


vue 


Musk, Cab., pods .... 


, grain 
Tonquin, pods... 
Fs e grains. . 
“ Artificial, per Ib.... 
Orris Root, Florentine, whole. 
powdered and 


granulated .. 38 


.. (ton) 32.00-35.00 
25.00-30.00 
15.00-25.00 

SOAP MATERIALS. 

10c. : 


Talc, Italian 
French 
Domestic 


Cocoanut oil, Cochin Ceylon, 
10Yec. 
Cottonseed oil, 


32%c 


crude, tanks, 32@ 


gal.; refined, 5344@6%c 


Grease, brown, 5@6c.; yellow, 6@ 
7c.; white, 7@8c. 
Olive oil, denatured, 95c.@$1.10 
foots, prime, 944@10c. 


oil, Lagos, 8@8%c.;_ red, 
prime, 7@7'"c 
Peanut, 70@75c 
Rosin, water white, $6.60 
Soya Bean oil, 6@6™c. 
Tallow, city, 63c. (hhd.). 
Chemicals, borax, 34@4'4e. 


soda, 60 p. C., $1.55@1.60. 


Palm 


> caustic 
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FOREIGN CORRESPONDENCE. 
(Continued from page 258.) 


fly and other parasites, and the quality of oil is expected 
to be superior to that of 1913 as a result. Very little oil 
of the 1913-14 crop is still on the market—estimated as not 
exceeding 5 to 6 per cent. of the total production. 

The oil from the 1914-15 crop will not be on sale until 
December or January, and prices (purchases from the 
producer) are expected to be about as the last quotations, 
viz., per 220.46 pounds, $38.60, for first quality; $34.74, 
second quality; $28.95, third quality; and $20.26 to $22.19 
for industrial purposes. 


NORTH AFRICA. 


Otive Oir.—Consul W. Roderick Dorsey, Tripoli, Libia, 
writing September 15 says: Weather conditions wholly 
favorable to the olive have not continued throughout the 
summer, and hot winds in some areas at the end of August 
and beginning of September caused considerable fruit to 
fall before maturity. It is now believed that only a three- 
quarter crop will be harvested in the coming month. 

Tripoli oil of last year’s yield is reported scarce, and 
has advanced about 15 per cent., to 14 cents per pound; 
that from Msellata, on the other hand, is abundant but 
in small request, at 15 per cent. cheaper. The former is 
clear and sweet; the fruit for its manufacture is crushed, 
placed in soft esparto baskets that act as strainers, and 
pressed into water, when, after the heavy particles and 
impurities sink to the bottom, the oil is skimmed off and 
stored in gorraffs or earthen jars, ready for market. In 
securing Msellata oil the fruit is merely crushed and 
pressed, the result being a gross product not so pleasing 
to either taste or smell as that refined by the water process. 


PHILIPPINES. 


New O1-Bearinc Nut.—The new 
covered in the Philippines and noted on page 66 of our 
issue of April, 1914, according to J. F. Boomer, of Manila, 
has been definitely identified as belonging to the natural 
family Meliaceae. The tree is Chisochiton cumingianus 
Harms, and is of the order to which the “santol,” a fruit 
commonly eaten in the Philippines, belongs. It is of very 
wide distribution, being found from northern Luzon to 
southern Mindanao 

As a plant it is represented in the botanical collections of 
the islands by many specimens, and the field labels of 
some of these indicate it as abundant. The first data re- 
corded is that of the Bureau of Science of the Philippine 
Islands, which made tests of the seeds and found them to 
contain 45 per cent. of dark fatty oil, as described in a 
former communication 

The tree and its seed are known by a great variety of 
native names in various parts of the islands, the name 
in each case depending on the dialect of the particular lo- 
cality In Benguet-Union it is known as_ batuakan 
(Igorote) ; in Laguna three names are applied—balucanag, 
kalimotain and salaguin; in Camarines, bulacanag; in Ca- 
(Negrito), and marambolo 
(Tagalog); in Albay, dudoa 
Negros, malacala 


oil-bearing nut dis- 


gavan, pakalsa, and macalsa 
(Cagayan); in Bataan, cato 
(Bicol); in Bukidnon, valita; in 
( Visayan) 

The traditional oil value of the seed of the tree is 
shown in old collections where several specimens appear 
labeled “banucalad” (Laguna and Camarines). The name 
“banucalad” is the one locally applied to the oil-producing 
lleurites trisperma Blanco. The Chisochiton cumingianus 
is not botanically allied to the last-mentioned nut, nor do 
the two species resemble each other in leaves, flowers or 


fruits 


SPAIN. 
Om.—Consul Wilbur T. : und 
The olive oil market of Seville 
district continues dull, owing in part to the fact that the 
producers are holding their commodity in hopes of realiz- 


Gracey, Seville, under 


OLIVE 
date of September 21, says: 


ing higher prices as the season advances. Purchasers of 
olive oil are withholding orders in the belief that the lack 
of demand will force the prices down; hence a kind of 


deadlock has ensued, relieved locally only by the sales of 
unimportant quantities which represent the immediate 
needs of domestic buyers. Foreign purchases have been 
more numerous, and fortunately the supply of 1913-14 oil 
is good and holding out well. 

All signs point to a very scant production of olive oil 
from this year’s crop, inasmuch as the fruit, both for mill- 
ing and for pickling purposes, has been falling from the 
trees or has been stung by the olive fly so seriously as to 
be already of “second” quality. There still remain unaf- 
fected, however, on the trees more of the olives for oil 
making than of the queens and manzanillas; the last named 
are likely to be practically unsalable for other than do- 
mestic consumption, particularly the queens. 


SYRIA. 


Orive O11r.—Consul General W. Stanley Hollis, Beirut, 
September 22, reports: There has been practically no 
change at all in the Beirut market for olive oil. A small 
stock is still kept in the mountains, as the muleteers do 
not dare to bring the oil to these markets, fearing that the 
local government will seize their animals for military pur- 
poses. The people are not now buying their usual quanti- 
ties of olive oil or laying up stocks for use in the winter 
season as usual, but are buying from hand to mouth in 
very small quantities for weekly consumption only. Prices 
of olive oil are as follows: First quality (12.45 cents per 
pound), second quality (11.5 cents per pound), third qual- 
ity (10.1 cents pe: pound). 


JAPAN’S ESSENTIAL OILS. 


We are becoming at last ased to the idea of a modern 
Japan, and across the poetic legend we are beginning to 
see the modern reality, says a writer in La Parfumerie 
\foderne. Already on scientific ground the Japanese have 
shown their capacity for work by discoveries of a certain 
importance, and in commerce they have made an innovation 
by practicing “National Publicity.” Collective publicity 
was already known in Europe and America. Japan, how- 
ever, shows us a whole nation solidarized by a general 


action. In connection with aromatic products we have 


often had occasion to speak of the Empire of the Rising 
Sun, the home of camphor, menthol, kuromoji, and, quite 
recently, of the essence of hesperides. Is the orange tree 
really a native of Asia, and do the Japanese trees represent 
the primitive Citrus? The fact is that the orange oils 
received from this region only resemble slightly the prod- 
ucts to which we are accustomed. We have been able 
to examine a large number of essential oils which have 
come to Europe under the designation of oil of orange, 
citron oil, and mandarin oil. They are all colorless, contain 
only traces of aldehydes or oxygenized substances and a 
small proportion of resin and coloring matter. They are 
oils distilled by steam under ordinary pressure, and are 
practically composed exclusively of terpenes. Whatever 
be their denomination, these terpenes all show a density 
and an optical rotation which bring them near to oil of 
bitter orange, with, however, a particular taste, a charac- 
teristic Japanese taste; sp. gr. at 15 degs., 0.8517; optical 
rotation, + 90 degs. 7 min. Worked up and redistilled 
with Spanish oils, the orange oils of Japan give some 
rather agreeable essences at a reasonable price. The so- 
called “citron essence of Japan” is probably an oil distilled 
from the same fruits, but green. The mandarin essence 
has a better flavor, and is suitable for confectionery. The 
Japanese firms should adopt new methods of extraction, 
using distilling apparatus at a reduced pressure, or ex- 
traction by volatile solvents. 


Worth Many Times Subscription Price. 
Editor American Perfumer and Essential Oil Review: 
We are enclosing check for subscription. The writer 
has gotten a great deal of information out of your journal 


and feels it is worth many times the subscription price. 
Nashville, Tenn. SpurtocK-NEAL Co. 








